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Request for Proposal SNACT
 
ATTENTION: We are emailing this Request for Proposal to you for consideration in our RFP process. 

Industry Overview:  The School Nutrition Association of Connecticut (SNACT) is a nonprofit professional organization representing Connecticut School Foodservice members who provide high-quality, low-cost meals to students across the state.  SNACT is a state affiliate of the national School Nutrition Association.  SNACT is looking for a firm that offers targeted and relevant communications with consumers in the state of Connecticut in relation to the perception of School Food Service and increased awareness and positioning on public perception campaigns such as Jaime Oliver “Food Revolution”.  To learn more, go to SNACT.org or SchoolNutrition.org.

All expected work will take place within the state of Connecticut.  Role and Scope of services expected:
· Availability for crisis communication when needed

· Attendance at up to five two-hour meeting annually

· Coverage of up to four annual SNACT events

· Coverage of media events related to school foodservice in districts

· Media interviews procured with news stations in different districts of state on relevant topics 

· Articles procured in local and state publications in different districts of state on relevant topics 

· One formal media training for members annually – hands on, interactive, video-recorded and critiqued
· Promotion and visibility of annual campaigns (Let’s Move, NSLP, etc) as determined by association
Key attributes desired: Available, proactive, receptive to needs, social media awareness, RSS feed experience, crisis communication skills

Deadline for Submitting Questions Concerning RFP: June 21, 2011

Information Due: June 28, 2011

 
The annual budget for media relations services that will be provided by SNACT is $15,000 – 18,000 per year.
ACTION REQUIRED: Please return the following information via e-mail to Eileen Faustich at: efasutich@milforded.org using the subject line, “MEDIA RELATIONS RFP.”

Basic Information:

· Name of firm, Address, Contact person, Title, Telephone #, Email address, Website URL

· List of clients (name only) that your agency has served in a vertical market 

· Two one-paragraph success stories (not more than 150 words each), over-viewing how you helped clients achieve the following objectives: crisis management, positive awareness 

· A 150-word explanation of why your agency is a good fit for our company. 

· Two idea / strategies (not more than 150 words each) based on your sense of SNACT’s needs

· Short biographies of proposed account team. 

All proposals will be evaluated on:
· Demonstrated expertise in and understanding of School Nutrition Association

· Understanding of and ability to meet our goals and objectives.

· Firm and personnel qualifications and experience with weight given to experience of account team.

· Ability of proposal to be executed within budget.

