



Crohn’s & Colitis Foundation of America

Request For Proposal

Awareness Campaign PR Support
Overview
The Crohn’s & Colitis Foundation of America (CCFA) seeks to engage a PR agency pro bono to help publicize an awareness campaign and to educate the public about Inflammatory Bowel Diseases (IBD). CCFA has enlisted the pro bono services of the award winning ad agency, Draftfcb, to create a multi-media awareness campaign which will include TV, print and online components with a well known  TV celebrity. The Foundation is now seeking pro bono PR support to help launch the campaign.  This is an extremely important project for the Foundation as IBD are little known, yet devastating chronic diseases.  
Objectives

· To generate national awareness for Crohn’s disease and ulcerative colitis (known collectively as IBD) and the debilitating impact these diseases can have on lives of patients and family members.
· To generate PR for the awareness campaign and CCFA and the significant role the organization plays in funding research and programs to help to find cures for these disease as well as support patients and help to improve their quality of life.
Campaign Overview
This campaign will get the conversation started with a touch of humor and the hope that recognizing someone with Inflammatory Bowel Disease (IBD) is the first step toward changing the future. With 1 in every 200 Americans suffering from IBD, chances are someone in your life is dealing with this disruptive disease. The Crohn’s & Colitis Foundation of America is determined to raise awareness with communications that stop people and get them thinking about how prevalent this disease really is.
About CCFA

The Crohn's & Colitis Foundation of America (CCFA) is the largest voluntary non-profit health organization dedicated to finding cures for Inflammatory Bowel Diseases (IBD). CCFA’s mission is to cure Crohn's disease and ulcerative colitis, and to improve the quality of life of children and adults who suffer from these diseases. The Foundation works to fulfill its mission by funding research, providing educational resources for patients and their families, medical professionals, and the public, and furnishing supportive services for those afflicted with IBD. For more information, visit www.ccfa.org, call 888-694-8872, like us on Facebook, find us on LinkedIn or follow us on Twitter.  

Assignment

PR support for awareness campaign that will launch in mid-October 2012.

For more information, please Erin Mulvey Stoeber at 646-943-7458 or email at estoeber@ccfa.org.   Deadline for consideration: July 3, 2012.

