



RFP – PR Agency

March 20, 2013 will be the first Arizona Gives Day: when the Alliance of Arizona Nonprofits, in partnership with Arizona Grantmakers Forum (AGF) will send every Arizonan to www.azgives.org, and ask them to find a nonprofit aligned with their passion and make an online donation to support the nonprofit’s mission. We ask citizens to make an investment on this one day so nonprofits can serve us every day of the year. Hundreds of charitable nonprofits will be participating in this campaign, located in every corner of the state, addressing thousands of community needs, and serving everybody in Arizona.

In order to reach every Arizonan, the Alliance and AGF seek a public relations firm to direct a wide-ranging communications, marketing and outreach effort to put the Arizona Gives Day message on every front page, every broadcast outlet, every computer and smartphone screen possible. The partners in this campaign are nonprofits themselves; armed with a minimal budget, we seek a firm that is capable of leveraging partnerships and resources from community-minded stakeholders and media players statewide. This is a terrific opportunity to conduct a creative, multi-faceted, community-based and socially affirming campaign. Specifically, we seek a firm with the following capabilities:

· Write and manage a comprehensive communications plan.

· Work media relationships, respond to media inquiries, and leverage media support.

· Produce creative content needed for all forms of print, broadcast and electronic media.

· Coordinate event management for community-based events across Arizona.

During the course of the campaign, the firm must:

· Report weekly progress to the Alliance.

· Coordinate with the Alliance for integration with its communications strategies.

· Coordinate with the Alliance for integration of nonprofit participation and the campaign’s messaging strategies.

· Coordinate with the Alliance and AGF to leverage existing regional and statewide networks already connected to the partners.

· Work with the Alliance and AGF to corral key community relationships in support of the campaign, through volunteer committees organized to support the campaign.

The campaign has a budget for a $4,000 monthly retainer through the end of the campaign, plus additional amounts for specific objectives as identified upon completion and approval of the communications plan. Submit your firm’s capabilities to meet the objectives of Arizona Gives Day, resumes of key personnel involved, and examples of work completed by your firm for past successful campaigns. Submit complete information no later than end of business on Friday, October 26, 2012 to sallyc@arizonanonprofits.org. No telephone inquiries please; we will follow up for additional information and dialogue.


