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Amerigroup Corporation is soliciting proposals from qualified public relations and/or marketing

firms to represent the Company and its brand.

Website: www.amerigroupcorp.com or www.realsolutions.com
Who We Are:

Amerigroup is a Fortune 500 company based in Virginia Beach, VA that coordinates health care

services for the financially disadvantaged, children, seniors and people with disabilities.

What We Do:

Partner with states and the federal government to coordinate public health care services that ensure

the highest quality of care for our members, at a low cost to states and taxpayers. As such, we

believe we offer Real Solutions in healthcare.

Who We Serve:

We serve over 1.9 million members in 11 states, the majority of whom are moms and babies.


Request for Qualifications and Proposals: Public Relations and/or Marketing firm

Introduction

Amerigroup Corporation is soliciting proposals and qualifications from interested parties for public

relations/marketing representation of the Company. The contract begins February 1, 2011 and is

expected to run for two (2) years with an option for renewal.

With over 4,000 employees and nearly two million members, Amerigroup is a leader in the public

health care industry. We coordinate health care services for the country’s most vulnerable – the

financially disadvantaged, seniors and people with disabilities.

Purpose of the RFP

To create and execute on a branding campaign that tells our story and the “Real Solutions” we offer

state partners in the health care arena. Maximize our messaging in the mainstream and managed care

marketplace.

Capabilities/Scope of Work

Amerigroup is seeking an agency/firm who understands health care, health care reform, the

Medicaid and Medicare business. One that has the ability to work in collaboration with the

Company’s Communications team and agents to implement a national branding and marketing

campaign which reflects our “Real Solutions in healthcare,” motto and tagline. The selected agency

will have proven expertise and capabilities in building national health care campaigns, event

management, cultivating relationships with members of the national media, strong successes in

media placement (specifically health care), and campaign/collateral design and development.

Services Requested

Media Marketing:

On-going consistent distribution of brand collateral and marketing materials, press

advisories/releases aimed at communicating the Company’s real story solutions and bringing

attention to the Company – across each of its health plans – as an expert in the managed care

industry. New tech savvy approaches for media outreach and communication should be

communicated in the plan.

Social media strategy and placement:

Utilize SEO, web analytics, social networking pages and member polling to capture additional ideas

for online marketing. Ensure journalists interested in using Amerigroup as a source can navigate the

website to garner information for their reporting.

Media Training:

Work with Amerigroup’s Communications representative to conduct training and briefing sessions

for Company executives and spokespersons. Work with the Company spokesperson to build an

expert panel and/or speaker’s bureau for media interviews and events, secure speaking opportunities

at industry-related conferences, secure “expert” speaking opportunities with media outlets when

health care/Medicaid/Medicare industry events occur (i.e. impact of reform legislation on health

insurers)

Media Booking:

Collaborate with the Communications team to promote, pitch and book relevant subject matter

experts – with local and national press outlets – according to measurable goals set by the Company.

Expectations:

Key Staff:

Describe how you would structure an account team for this assignment, including bios of key

personnel and who would be the day-to-day liaison with Amerigroup.

Relevant Cases:

Please submit 2-3 examples of public relations success stories in relation to the scope of work

requested by Amerigroup.

Why:

List the top three reasons why you believe your agency should be selected, your philosophy

regarding the health care industry and your approach to promoting a managed care company.

Results:

Develop what methods you will use to track and measure results of your marketing efforts against

clear, achievable goals.

Budget:

Will consider agency’s proposed fee based on scope of work outlined above.

Submission Requirements:

Proposals should be limited to 10 pages and must be submitted ELECTRONICALLY to:

communications@amerigroupcorp.com by 5pm Wednesday, December 15, 2010.

Timetable:

Proposals will be evaluated by a Selection Committee. The top three (3) finalists will be notified by Friday,

January 14, 2011, given additional information and a challenge to further demonstrate their creativity and

Strategic thinking. The finalist of the challenge will be notified of their selection, by email, the week of January 31, 2011. Amerigroup reserves the right not to award any contract to any of the candidates and further

reserves the right to cancel the contract at any time with or without reason with 30 days written

notification.

