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ADAMS 
ASSOCIATES INC.,

JOHN

National Press Building, #750
Washington, DC 20045
202/737-8400     
Fax: 202/737-8406
jadams@johnadams.com
www.johnadams.com

A. John Adams, President

For more than 30 years, John
Adams Associates has special-
ized in health-related, environ-
mental and energy issues for
Fortune 100 companies, leading
trade associations and nonprof-
its.  We are known for our tech-
nical expertise in analyzing and
communicating complex issues
to legislators and regulators as
well as U.S. and international
media. Our work has earned
numerous awards for excellence
in public education, for clients
including the American
Chemistry Council, the
Business Council for
Sustainable Development, the
Environmental Health Research
Foundation and the White
House Council on
Environmental Quality. John
Adams Associates is a co-
founder of the WORLDCOM
Public Relations Group, and in
2008, extended our resources
into Brussels and Beijing
through our merger with the
Kellen Company. 

BOOZ ALLEN 
HAMILTON

Center of Excellence for Risk and
Crisis Communications
8283 Greensboro Drive  
Mclean, VA 22102
703/902-4510
tinker_timothy@bah.com
www.boozallen.com

Dr. Tim Tinker, Director, Center
of Excellence for Risk and Crisis
Communications

High-stress situations dra-
matically change the rules of

communication. When people
are stressed and upset during a
crisis or emergency, they can
become less trusting, have dif-
ficulty processing information,
and often become prone to neg-
ative thinking. All organiza-
tions — private, public and
government — must be pre-
pared to respond effectively in
an environment where commu-
nication rules constantly
change. Anything less than full
anticipation, preparation and
practice can jeopardize trust
and credibility with employees,
the media and the general pub-
lic and cause irreparable dam-
age to reputations.
Booz Allen Hamilton’s

Center of Excellence for Risk
and Crisis Communications
offers its clients proven tools
and techniques, firmly ground-
ed in behavioral and cognitive
sciences. For example, based on
extensive research and analysis,
and the insights of leading
experts in the field of risk and
crisis communication, the
Center’s new publication “The
Ultimate User’s Guide to
Sources for Best Practices”
identifies critical resources for
information about best prac-
tices in crisis and risk commu-
nication. The Guide offers an
inventory of high-quality
sources from several countries
for topic-specific communica-
tions such as terrorists’ acts,
natural disasters, disease out-
breaks and food or water safety
incidents, and also identifies
the best resources for general
proven principles of effective
risk and crisis communication
that apply in any crisis or emer-
gency situation. In addition, the
Guide points to quality
resources that can be used to
update communication strate-
gies for specific populations
including leaders, first respon-
ders, military personnel and
their families, and culturally
diverse populations. To obtain a
free copy of the Guide, contact
Dr. Tim Tinker, Director,
Center of Excellence for Risk
and Crisis Communications at
tinker_timothy@bah.com. 

BUTLER 
ASSOCIATES

204 East 23rd Street
New York, NY 10010
212/685-4600
TButler@ButlerAssociates.com
www.ButlerAssociates.com

White Plains office:
707 Westchester Ave., Suite 302
White Plains, NY 10604
914/428-5500

Thomas P. Butler, President
Stuart E. Miller, Senior  VP

Since 1996, Butler Associates
has represented a prestigious roster
of clients in the environmental,
energy and public affairs sectors. In
2008, O’Dwyers named Butler
Associates the 2nd fastest growing
independent PR agency and the
firm’s Environmental and Public
Affairs practice the 28th largest in
the U.S.  
The firm manages public aware-

ness and media campaigns from
Capitol Hill to statehouses through-
out the nation producing business
building results for clients.  
With a senior management team

possessing over 50 years industry
experience, Butler Associates man-
ages and directs regional and
national media, editorial page, and
educational campaigns and suc-
cessful coalition and stakeholder
development efforts. 

CAPLAN 
COMMUNICATIONS

1700 Rockville Pike, Suite 400
Rockville, MD 20852
301/998-6592 
Fax: 301/983-2126
ccinfo@caplancommunications.com  
www.caplancommunications.com 

Aric Caplan, President

Caplan Communications is a
full-service Washington-DC area
PR agency that champions the envi-
ronment, social justice causes and
energy conservation and advances
sustainable business practices.

O’Dwyer’s honored Caplan with

its “Award for Public
Communications Excellence” in
the Environment and Public Affairs
category.
Caplan designs targeted and

rapid-response broadcast coverage.
We help clients to win key legisla-
tive battles for nonprofit organiza-
tions and others.
Clients: Advanced Deforestation

Partners, Alaska Wilderness
League, American Rivers,
Campaign for America’s
Wilderness, Congressional Black
Caucus Foundation, Defenders of
Wildlife, Earthjustice, Environment
America, Environmental Defense,
Friends of the Earth,
GreenpeaceUSA, League of
Conservation Voters, National
Parks Conservation Association,
National Wildlife Federation,
Natural Resources Defense
Council, Pew Charitable Trusts,
Physicians for Social
Responsibility, Union of Concerned
Scientists.

CERRELL 
ASSOCIATES

320 No. Larchmont Blvd., 2nd Flr.
Los Angeles, CA 90004
323/466-3445
Fax: 323/466-8653
gallagher@cerrell.com
www.cerrell.com

Matthew Gallagher, Vice
President

With one of the largest environ-
mental affairs practices in the
United States, Cerrell Associates
specializes in public affairs, stake-
holder outreach, media relations
and political engagement on a wide
array of environmental issues. 
Our client portfolio includes

large government agencies, corpo-
rations, non-profits and green
minded entrepreneurs. 
At Cerrell Associates, we under-

stand the unique sensitivities
involved with environment and
energy communications. Our rela-
tionships with the news media,
community leaders and elected
officials throughout the Southland
make us uniquely qualified to assist
clients in their strategic efforts.
Cerrell Associates — Strategy,

Communications, Results.
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CHARLESTON |
ORWIG

515 W. North Shore Drive
Hartland, WI 53029
262/563-5100
www.co-reputation.com
www.charlestonorwig.blogspot.com

Lyle Orwig, Mark Gale, Beth
Andersen, Managing Partners

Charleston|Orwig is a national
communications consultant on rep-
utation management, especially as
it relates to sustainability, corporate
social responsibility and public
issues. The agency manages public,
media, stakeholder and govern-
ment perceptions to support the
objectives of a broad base of busi-
nesses and organizations. Recent
examples include developing a
high-profile national program to
provide food to the needy, estab-
lishing a culture of sustainability
within an international corporation,
and creating platforms for missions
and core values related to responsi-
bility programs. Our strategically
focused team draws on a wealth of
experience to implement tactics in
effective, measurable ways. 
While we work diligently to help

clients avoid crisis situations, our
team includes seasoned profession-
als well-versed in handling the
often chaotic demands of crisis
response. 
To learn more, please visit

www.charlestonorwig.blogspot.co
m and www.co-reputation.com.

CONSENSUS INC.

626 Wilshire Blvd., Suite 1000
Los Angeles, CA 90017
213/438-1755
Josh.Gertler@ConsensusInc.com
www.ConsensusInc.com

Josh Gertler, President

Consensus Inc. is recognized
for its expertise in community out-
reach strategies for complex and
controversial issues. The firm has
extensive experience in environ-
mental communications including
community relations for soil and
groundwater remediation projects,
building community support for
wind farms, renewable energy proj-
ects, land use entitlements, and
landfill expansions, and public
involvement programs as mandat-
ed by NEPA/CEQA. Consensus
Inc. uses innovative tools to inter-
act with stakeholders on environ-

mental issues and to make their
voices heard to decision makers. Its
outreach programs are proactive,
transparent, savvy, and authentic.
In the new paradigm of peer-to-
peer communications, Consensus
Inc. has demonstrated success in
applying social media strategies to
influence community opinions,
including an industry award-win-
ning blog campaign last year. By
combining social media and tradi-
tional outreach strategies,
Consensus Inc. offers a unique
opportunity for clients to diversify
their approach to public affairs and
environmental communications.

DAVIES

808 State Street
Santa Barbara, CA 93101
jdavies@daviespublicaffairs.com 
www.DaviesPublicAffairs.com

Los  Angeles: 310/395-9510
Chicago: 312/239-6444
Washington,  D.C.: 202/580-8930
Santa Barbara: 805/963-5929

John Davies,  CEO
Robb Rice, EVP
Lisa Palmer, SVP
Taylor Canfield and Michael
Wong,  Practice Leaders
Joshua Boisvert, Director
Mark Saunders, Senior Strategist
Jolene Griffith, Controller
Pia Dorer, Marketing Manager
Caitlin  Steele, Office Manager

Winning approval today is tied
directly to your ability to rapidly
reach out, engage others, and do so
while everyone watches. Davies
creates messages that motivate
individuals to stand up, speak out,
and take action, influencing the
approval process at all levels. From
redeveloping controversial natural
resource extraction and mining
projects, to permitting energy facil-
ities in sensitive environments,
Davies uses authentic grassroots to
generate real results. Our unique
approach to research, message
development and targeted outreach,
using all communication channels,
has resulted in a 96% success rate
for our clients.
We’ve turned more than 450

controversial public affairs issues
into wins for our clients. There's no
time for a learning curve when con-
troversial issues threaten the suc-
cess of your project. To ensure you
have the right messages, strategy
and tactics to win, we’re standing
by at DaviesPublicAffairs.com.
Since 1983, Davies has consis-

tently ranked among the top strate-

gic communications firms, placing
in the top 25 nationally and receiv-
ing hundreds of industry awards.
Davies offers public affairs expert-
ise across multiple industries, with
five specialized practice areas in
Energy, Mining, Pharma/Biotech,
Real Estate & Crisis Management.
Clients include Fortune 100 com-
panies and top names in 46 states.

THE 
DILENSCHNEIDER

GROUP

MetLife Building
200 Park Avenue, 26th Floor
New York, NY 10166
212/922-0900
Fax: 212/922-0971
jma@dgi-nyc.com
www.thedilenschneidergroup.com

Robert L. Dilenschneider,
President and CEO

The Dilenschneider Group,
headquartered in New York and
Chicago, provides personal service
to a limited and select number of
clients.  The Group has proven
links in all major world capitals and
in all major U.S. cities.
The firm brings to clients a level

of communications counsel and
creativity and an exposure to con-
tacts, networks and relationships
that are not available elsewhere.
The Dilenschneider Group pro-

vides access for clients to the finest
communications professionals in
the world, with experience in fields
ranging from crisis communica-
tions to mergers and acquisitions
and marketing, government affairs
and international media.
Since its founding, the firm has

provided timely and thoughtful
research on the important issues of
the day.  Send for a copy of our
biannual Trend Report.

ENVIROCOMM

1300 Pennsylvania Ave. NW, #700
Washington, DC 20004
202/285-2639
www.envirocomm.com

Envirocomm is a unique firm of
veteran counselors assembled
exclusively to help corporate execu-
tives deal with greening issues, and
to obtain competitive advantages. 
Environmental affairs, energy

and climate change, and corporate
sustainability are the firm’s focus.
Corporate clients get a senior pro-
fessional, experienced, capable and
ready to provide a comprehensive,

confidential analysis of a current sit-
uation, or develop strategies for
near and long term objectives —
and to guide through the execution
process as much as needed to pro-
duce a desired result.  Our coun-
selors are Tom Hellman, Ken
Nasshan, Howard Glassroth,
Colburn Aker, Shelley Spector, Jim
Sloan, Tom Davis, and Brian
Thomas in the U.S., and Gijs Dröge
in Europe.
Issues on which we have worked

range from environmental, health
and safety, product-related compli-
ance, clean energy and green man-
agement matters to public affairs,
climate change programs, sustain-
ability reports and strategic stake-
holder communications on carbon
economics.
You can look at our team’s cre-

dentials and sample some of our
insights on the Envirocomm.com
website. 
E. Bruce Harrison leads the firm

and facilitates effective match-up
between client and counselor.  Call
Bruce at the Washington number
for a conversation about what
you’re interested in and how to best
utilize our green leadership team.

ETC, INC.

31 Triangle Park Drive
Cincinnati, OH 45246
513/772-7903
pat.esposito@etc-online.com
www.etc-online.com

Pat Esposito, Principal,
President, & CEO
Bethany Dale, APR, Principal,
Vice President

Environmental Technologies
and Communications, Inc. is a
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Pat Esposito, ETC Principal,
President, and CEO.



Midwest PR firm that deals exclu-
sively with environmental, health
and safety issues. 
The firm was founded in 1994

and currently maintains a staff of
25. Clients are primarily public
utilities and major manufacturers
who turn to ETC for support when
they have an emerging EHS issue,
or one that has already attracted
public attention and concern.
ETC works with industrial

clients facing state/federal consent
orders for environmental pollution.
ETC also provides communication
assistance to clients with construc-
tion, demolition, and remediation
projects that will directly affect
neighboring properties.
Sometimes, clients seek assistance
when government action shines a
new light on some aspect of their
operations. 
Communication plans and

strategies are custom-designed to
fit the situation, and may include
media relations, community out-
reach, public meetings and involve-
ment, opinion surveys, ad cam-
paigns, and other forms of employ-
ee/stakeholder communications.
Topics range from buried wastes,
contaminated buildings, impacted
soils, polluted streams, and con-
taminated groundwater, safe drink-
ing water, and sewage collec-
tion/treatment, to plant odors, toxic
emissions, and indoor air.
ETC has been repeatedly recog-

nized for its outstanding work by
PRSA, IABC, the International
Academy of Communications Arts
and Sciences/MarComm, the
International Academy of the
Visual Arts, and others in national
and international PR award compe-
titions since 1996.

FLEISHMAN -
HILLARD

200 North Broadway
St. Louis, MO  63102
314/982-1700
www.fleishman.com

John Graham, Chairman
Dave Senay, President & CEO
Bill Black, Co-Chair, PA Practice
Ken Fields, Co-Chair, PA Practice

Fleishman-Hillard’s worldwide
team conducts public affairs com-
munications and government rela-
tions programs for many of the
world’s leading corporations,
NGOs and associations. The firm

provides policy analysis, lobbying,
media relations, message develop-
ment, coalition-building, and grass-
roots advocacy. The company’s
firmwide commitment to the com-
plete integration of new and tradi-
tional outreach is reflected in its
approach to public affairs advocacy.
In addition to offering clients deep
political and policy experience
across the globe, the firm boasts
expertise in the full range of Web
2.0 techniques, including social
media, search engine optimization
and marketing, blogger outreach
and other new media tactics.
Specialties include: healthcare,

international trade and investment,
homeland security, financial servic-
es, technology, cyber security,
telecommunications, energy, natu-
ral resources, agribusiness, food
safety, biotechnology, transporta-
tion, and business-to-government
marketing.  FH maintains a global
sustainability communications
practice to help clients align envi-
ronmental objectives with their
business goals. Its worldwide net-
work of sustainability practice
counselors has relevant, specific
experience in everything from car-
bon policy, climate change initia-
tives and capital markets, to sustain-
able farming, renewable energy,
sustainable communities and green
building; from carbon markets to
green products, supply chain man-
agement and service marketing.
We work with clients in a wide

range of industries to restore or
enhance their environmental repu-
tation, successfully manage envi-
ronmental issues and crises, site
new facilities, and implement envi-
ronmental community relations
programs. FH professionals are
experienced with air quality, energy
conservation, renewable energy,
groundwater pollution, sustainable
development issues, and corporate
climate response. Among our cur-
rent public affairs, sustainability
and environmental clients are:
AT&T, Boy Scouts of America,
Election Systems & Software,
Enterprise Rent-A-Car, Exelon, Fix
Housing First Coalition, Holcim
(U.S.), Huawei Technologies,
Kinder Morgan, Olin Corporation,
Peabody Energy, Tata Consultancy
Services, Embassy of Turkey and
World Wildlife Fund.

GIBBS & SOELL
PUBLIC RELATIONS
Worldwide Headquarters
60 East 42nd Street, 44th Floor
New York, NY 10165
212/697-2600
Fax: 212/697-2646

www.gibbs-soell.com

Cos Mallozzi, CEO 
Luke Lambert, President

Gibbs & Soell, an independent
public relations firm since 1971,
has been a trusted advisor to top-
tier clients seeking effective reputa-
tion management and leadership
positioning on sustainability,
renewable energy and corporate
social responsibility issues.
With headquarters in New York,

offices in Chicago, Raleigh and
Zurich (Switzerland), and affiliates
in 30+ countries, G&S speaks the
language necessary to educate and
prompt action among key stake-
holders. 
We collaborate to develop strate-

gies and mobilize as a rapid
response team of senior counselors
with relevant industry experience
to help organizations communicate
their responsibility to the environ-
ment.
Our bottom line is to serve as the

outside, independent voice you can
trust.  
Our services include: issues

management/counseling, corporate
communications, marketing com-
munications, event marketing,
employee communications, leader-
ship positioning, social network-
ing/digital media outreach, com-
munications research and evalua-
tion, and communications training
including  I Power™ , a proven,
dynamic process for creating and
delivering insightful, influential
and high impact communications. 

GOLDMAN 
COMMUNICATIONS

GROUP INC.

1 Bay Club Drive, 10th Floor
Bayside, NY 11360
718/224-4133
www.goldmanpr.net

Sherry Goldman, President

Goldman Communications
Group provides strategic counsel
and public relations, crisis and
issues communications, and pub-
lic affairs programs to corpora-
tions, non-profit associations, and
labor unions. The agency won a
2009 Silver Anvil award for crisis
communications on behalf of the
Writers Guild of America, East
during the television and film
writers strike. Writers Guild East
is a long-term agency client for a
comprehensive program involv-
ing industry issues, national and
local legislative outreach, and

media relations.
Founded in 1996, our work

spans many client sectors. We are
trusted advisors to activist organ-
ization The Workmen’s Circle,
corporate healthcare’s Olsten
Health Services, and a roster of
leading business services and
consumer marketing companies.
Prior to founding Goldman

Communications Group, Sherry
Goldman led environmental and
issues programming for First
Brands Corporation, Canon USA,
100% Recycled Paperboard
Association, Keep America
Beautiful, and Green Seal, spear-
heading programs addressing
issues including waste manage-
ment, degradability, and green
marketing.

HOPE-BECKHAM
INC.

17 Executive Park Dr., Suite 600
Atlanta, GA 30329
404/636-8200
dvanvoorhis@hopebeckham.com
www.hopebeckham.com

David C. Van Voorhis, Director
Business Development & Client
Relations

Hope-Beckham Inc. is a public
relations agency with additional
strengths in experiential market-
ing and business consulting.  The
agency provides a variety of serv-
ices to its clients on a local,
regional and national level.  In
2007, 2008 and 2009, Hope-
Beckham was awarded
O’Dwyer’s Top Independent PR
Firms in Environmental/Public
Affairs.  
From methane gas to solar

energy initiatives, sustainable
business practices to new energy
solutions, environmental initia-
tives are very important to Hope-
Beckham, not only from a busi-
ness perspective, but from a per-
sonal one.
Whether communicating with a

client’s various constituencies or
creating programs and events that
effectively position an organiza-
tion within the communities it
serves, Hope-Beckham is known
for its creativity and cost effec-
tiveness in the arena of public
affairs.
Why choose Hope-Beckham?

We pride ourselves on our strong
public relations and experiential
marketing execution, not just
meeting client expectations, but
exceeding them, on time and on
budget.
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She votes with her thumbs,
and her social network follows her lead.
Where does she stand on your issues?

We can get you there.

www.fleishman.com

be there.



MARX LAYNE &
COMPANY

31420 Northwestern Hwy., Ste 100
Farmington Hills, MI 48334
248/855-6777
mlayne@marxlayne.com
www.marxlayne.com

Marx Layne & Company is
one of Michigan’s leading inde-
pendent public relations and
public affairs agencies.
Our public affairs profession-

als customize high-impact
strategies to deliver clients’
messages and influence opinion
on legislation, regulation and
appropriations at the state and
local levels.
We’re routinely engaged by

lobbyists to reinforce their
efforts by generating con-
stituent messages, news cover-
age and talk show appearances,
editorial commentaries, expert
testimony and research studies.
Our clients include publicly

traded multinational corpora-
tions, mid-sized companies and
small private practices.
We’re knowledgeable in

many industries including envi-
ronmental services, energy,

financial services, health-care,
higher education, hospitality,
legal, manufacturing, nonprofit,
real estate, retail and telecom-
munications.

MAYO 
COMMUNICATIONS

7248 Bernadine Ave., 2nd Floor
West Hills (LA), CA 91307
www.mayocommunications.com

Aida Mayo, President
George S.  Mc Quade III, V.P.

Mayo Communications &
MAYO PR, based in Los Angeles,
with offices in New York, San
Diego and Bern, Switzerland  has
been servicing environmental,
business, governmental and enter-
tainment industry clients since
1995.  In 2009, MAYO created a
media blitz for International Trade
Education Training Programs
(ITEP) that resulted in major
grants, including ConocoPhillips,
an international, integrated energy
company to launch a recycling
company. MAYO has a history of
national, international, award-
winning environmental cam-
paigns from Dubai, Dublin,
Ireland, Switzerland to Argentina.
MAYO niche: media placement,

social media and media training.
MAYO offers community out-
reach and award-winning educa-
tion campaigns for green tech-
nologies, entertainment publicity,
nonprofits and Fortune 500 com-
panies. For more check out
www.lacountygreen.com.

MWW GROUP

One Meadowlands Plaza
East Rutherford, NJ 07043
201/507-9500
www.mww.com 

Michael Kempner, President &
CEO
William P. Murray, Executive
Vice President Public Affairs
Laura Catalano, Senior Vice
President

As one of the nation’s top ten
public relations agencies, MWW
Group is best known for its
results-driven approach. MWW
Group’s team of public policy and
public affairs experts are well-rec-
ognized on the federal, state, and
municipal level for our ability to
manage media issues and our net-
work of relationships with a wide
range of national organizations
and critical coalitions. We propel
our clients’ messages to the fore-
front of the public policy debate
and shape the concepts that res-
onate and reach the audiences that
have an impact.
Following suit, MWW’s

Sustainability practice has enor-
mous breadth and depth across the
entire green landscape.  We repre-
sent non-profit environmental
organizations and for-profit cor-
porations all in the interest of
advancing our world’s sustain-
ability. As one of the first PR
firms to attain ISO 14001 certifi-
cation, MWW’s Sustainability
practice follows from our firm’s
fundamental commitment to our
planet’s health. We work hand-in-
hand with our clients to imagine,
design and implement powerful
and effective environmentally-
themed campaigns.  

OGILVY PUBLIC
RELATIONS
WORLDWIDE

111 Sutter Street, 11th Floor
San Francisco, CA 94104
415/677-2726
michael.law@ogilvypr.com
www.ogilvypr.com

Michael Law, Managing Director

For more than twenty years,

Ogilvy PR has helped clients
develop and communicate
meaningful sustainability and
environmental initiatives.
Ogilvy Earth, our global sus-
tainability offering ensures a
consistent yet locally relevant
approach to sustainability from
market to market.  Our experts
bring unique insights about the
shifting environmental commu-
nications landscape and com-
bine in-depth knowledge of sus-
tainability with expertise help-
ing corporations reach stake-
holders – employees, con-
sumers, governments, local
communities, media, customers,
suppliers and investors. 
The agency helps our clients

navigate this complex and
changing environment through
a variety of services including
strategic planning and develop-
ment, partnership identification
and outreach, and internal and
external communications.
We take a 360-degree

approach to communications;
offering our clients public
affairs, public relations, govern-
ment relations, digital commu-
nications and advertising solu-
tions.  Ogilvy PR’s roster of
clients includes Fortune 100
companies, global multination-
als, government organizations,
non-profit organizations and
leading industry trade associa-
tions.  

PEPPERCOM

470 Park Avenue South
New York, NY 10016
212/931-6100
www.peppercom.com

Steven Cody and Edward Moed,
Managing Partners

Peppercom is a mid-sized com-
munications agency that spe-
cializes in developing strategic
and creative PR programs for
clean tech companies as well as
working with Fortune 1000 cor-
porations that are transforming
into “green” companies and
need environmental PR support.
Peppercom’s GreenPepper
offering focuses exclusively on
“green” initiatives such as help-
ing diversified manufacturers
identify ways to leverage their
current efforts to position them-
selves as part of the green econ-
omy.  Additionally,
GreenPepper provides guidance
to clean tech start-ups in devel-
oping their communications
platform. In addition to
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MAYO Communications, Los Angeles produced the media launch for a
new recycling business at the ConocoPhillips Inc. Refinery for a new
student run and managed business. ConocoPhillips donated $10,000 to
the startup. (L-R) Tony Cordero, PA Mgr., ConocoPhillips, Inc.; Kristin
Wisdom, Environmental Services Supervisor; Banning High School
Junior Javiar Bustamonte; CEO & Founder Carol Rowen, International
Trade Education Programs (ITEP); Ruby Beuno, Banning High School
Junior and Head Counselor George Kolarov, Banning High School. 

Photo by George S. McQuade III.
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GreenPepper, Peppercom’s
services include a positioning
program designed to differenti-
ate a client from its competitive
set, a crisis management pro-
gram called CrisisRx, digital
programs through PepperDigital
and Pain-Based Selling, a pro-
gram that identifies the gap
between perception and reality
of what clients are thinking.
Peppercom is ranked among

the top 20 largest independent
PR firms in the U.S. Clients past
and present include Solazyme,
Honeywell UOP, GE Energy,
Ricoh Americas Corporation,
Steelcase, Green Alpha
Advisors, and the American
Institute of Architects (focusing
on “green” buildings).

PERITUS

200 South Fifth Street, Suite 503
Louisville, KY 40202
502/585-3919
www.perituspr.com

Peritus is widely recognized for
its ability to create and implement
strategic winning solutions for
clients through disciplined and
ethical advocacy.  We provide lay-
ered expertise in public affairs,
public relations, marketing and
creative services.  Established in
the 1990s, the firm quickly distin-
guished itself as a leader in
alliance development, crisis com-
munication, grassroots &
grasstops campaigns, litigation
support and strategic counseling.
At Peritus, we pride ourselves on
the ability to engineer the right
solutions and our relentless effort
to keep clients on the fast track to
success.   With offices across the
Midwest, clients across the nation
and more than a century of com-
bined experience, we’ve devel-
oped an impressive staff with a
fighting spirit and vast, influential
networks.  We find the right mix
of public affairs, media relations
and grassroots strategies to suc-
ceed.  Peritus has executed suc-
cessful campaigns for notable
clients such as Arysta
LifeScience, Pfizer, PhRMA and
Ford.  

PORTER NOVELLI

Owned by Omnicom
75 Varick Street
New York, NY 10013
212/601-8000
Fax: 212/601-8101
www.porternovelli.com

Gary Stockman, CEO
Catherine “Kiki” McLean,

Partner, Global Head of Public
Affairs, Managing Director

Porter Novelli Public Affairs
combines political, policy and
media expertise into a national
network of experienced profes-
sionals with a track record of
winning tough battles for a wide
range of clients.   Our collective
wisdom, expertise and network
of contacts in public policy and
media circles give us an intimate
understanding of today’s public
affairs challenges and the oppor-
tunities that lie ahead. At any
moment, we can assemble an
ideal combination of skills, expe-
rience and resources to meet our
clients’ specific needs and help
their stakeholders change their
attitudes, beliefs and behaviors. 
We bring to the table a win-

ning track record in managing
tough, multi-faceted campaigns
where our clients’ messages were
not readily apparent or where
conventional wisdom assumed
victory for the other side before
the campaign had even begun.
Whether it is a high profile

issue in the U.S. Congress, a
campaign to educate policymak-
ers and the public about the value
and contributions of a particular
industry, or a state referendum or
ballot initiative, our expertise is
evidenced by our passion for
winning and our record of suc-
cess.  
Our Washington, D.C. office is

home to seasoned professionals
working within our public
affairs, consumer marketing,
food and nutrition, environmen-
tal, health care and social market-
ing practices.  Our global corpo-
rate social responsibility and
environmental communications
team, which includes colleagues
based across the network, offers
deep expertise and insights
across the broad spectrum of sus-
tainable business practices for
clients, from those who are just
beginning to organize around
those issues to those who have
been “doing the right thing” but
have not yet successfully lever-
aged this with their most impor-
tant audiences. Our strategic
planning and research unit works
across practice areas and serves
as the national headquarters for
our proprietary Porter Novelli
Styles research offerings.  Our
annual Consumer Styles survey
has become a must-have barome-
ter for dozens of our clients in
determining the attitudes and
awareness of over 10,000 con-
sumers across a broad spectrum
of issues and topics.

POWELL TATE

700 13th Street NW
Washington, DC  20005
www.powelltate.com

Pam Jenkins, President

Powell Tate, based in
Washington, D.C., is one of the
most respected names in public
affairs.  Established in 1991 as a
bipartisan firm, Powell Tate con-
tinues to recruit top communica-
tions and policy experts from
both parties on Capitol Hill, the
White House, federal agencies,
trade associations, advocacy
organizations and the media.  No
matter which party controls
Congress, Powell Tate profes-
sionals help craft and deliver
powerful messages and activate
advocates to achieve results. 
While Powell Tate can help

clients reach top opinion leaders
in Washington, the agency also
specializes in state and local pub-
lic affairs campaigns and grass-
roots outreach, especially through
interactive media and advocacy.
Major areas of expertise include
energy and environment, health-
care, non-profit advocacy, finan-
cial services, education, interna-
tional communications and
defense.  The firm also special-
izes in crisis and litigation com-
munications, and partners with
numerous law and lobbying firms
to help clients communicate and
build support among policymak-

ers, advocates and the general
public.
A unit of Weber Shandwick,

Powell Tate’s team includes 400
public affairs professionals glob-
ally.  

RASKY BAERLEIN
STRATEGIC 

COMMUNICATIONS

70 Franklin Street, 3rd Floor
Boston, MA  02110
617/443-9933 – Boston office
202/530-7700 – Wash., D.C. office
www.rasky.com

Joe Baerlein, President
George Cronin, Principal, Senior
Vice President, Public Affairs
Jim Cabot, Senior Vice
President, Energy and
Environment

Rasky Baerlein Strategic
Communications is a nationally
recognized public and govern-
ment relations firm with more
than a decade of experience pro-
viding exceptional client service
to organizations that operate at
the intersection of business, poli-
tics and media. With offices in
Boston and Washington, D.C., the
firm offers a comprehensive
range of services, including ballot
initiative management, corporate
communications, community
relations, crisis and reputation
management, grassroots organiz-
ing, investor relations, litigation
support, lobbying, and public sec-
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tor business development.
Rasky Baerlein’s Public

Affairs practice has extensive
experience representing multi-
national clients’ interests before
local, state and federal govern-
ments, and can help you take
advantage of the strong relation-
ships we have built with elected
and appointed government offi-
cials in both New England and on
Capitol Hill. 
The Energy and Environment

practice excels in helping clients
achieve their business objectives
through integrated communica-
tions strategies, working with
companies ranging from large
utilities to clean tech start-ups
and a burgeoning roster of renew-
able energy companies. 
The firm has served and is

serving a broad range of clients
including: American Council on
Renewable Energy, Boston-
Power, Covanta Energy, Eli Lilly
& Company, Fidelity Financial
National, First Wind, GDF SUEZ
Energy North America,
MediCom, Toyota and Viridity. 

RF | BINDER 
PARTNERS

950 Third Ave., 7th Floor
New York, NY 10022
212/994-7560
david.kalson@rfbinder.com 
www.rfbinder.com

David Kalson, Exec. Managing
Director

The environment has become
one of the defining issues of our
era, and RF|Binder continues to
be at the forefront of this historic

trend. We have decades of experi-
ence helping companies to define
and project their environmental
and related energy positions
while working with them to man-
age environmental crises and
issues. 
Beginning from a firm scientif-

ic orientation, RF|Binder helps
our clients communicate on ener-
gy and environmental topics
credibly and strategically, while
avoiding or blunting the many
challenges posed by an increas-
ingly skeptical media, sometimes
hostile activist groups,
NIMBYism, warring scientific
opinions and an often confused
public and policy makers.  
RF|Binder’s current and recent

environmental clients include:
Bank of America, Dunkin’
Brands, Staples, Entergy, NRG,
Bosch, Cotton Incorporated and
the Newspaper Association of
America.

ROGERS & COWAN

PACIFIC DESIGN CENTER
8687 Melrose Ave., 7th Floor
Los Angeles, CA 90069
310/854-8117
Fax: 310/854-8106
www.rogersandcowan.com

Tom Tardio, CEO

Rogers & Cowan is the leading
entertainment marketing and PR
agency with U.S. offices in Los
Angeles and New York.  We offer
clients a proven approach to build-
ing awareness and support for
their environmental and public
affairs initiatives by leveraging the
powerful influences of the enter-
tainment industry coupled with a
strong corporate and trade PR
strategy.  
Our team manages and executes

environmental PR and PA cam-

paigns for clients in the technolo-
gy, entertainment, food and bever-
age, automotive, aviation and non-
profit industries, including
Fortune 500 companies, philan-
thropies and organizations, trade
associations, filmmakers and dis-
tributors and international celebri-
ties and recording artists.  
Whether we are supporting the

launch of Hangar 25, the world’s
first solar-powered aircraft facility
at the Burbank airport; raising
awareness for the Green Business
Roundtable, a public/private green
event featuring former President
Bill Clinton and Los Angeles pub-
lic officials; building excitement
for the eco-documentary “The Age
of Stupid”; or securing media cov-
erage for Fisker Automotive, as
the first green, luxury American
car company, we provide our
clients with the PR and marketing
strategies, access and relationships
to secure the right print, broadcast
and social media coverage with
the right messaging to help
clients’ promote their various ini-
tiatives. 
Some clients/projects have

included Cabo Sao Roque Resort,
Natural Resources Defense
Council, Shangri-La Construction:
Hangar 25, Green Business
Roundtable, Fisker Karma, eco-

doc “The Age of Stupid,”
Children’s Health Environmental
Coalition featuring Olivia
Newton-John and Kelly Preston,
Rolling Stones Benefit Concert for
NRDC, Bloomberg News White
House Correspondent’s Dinner
After Party, and Texas Instruments
LED TV. 

RUDER FINN

301 East 57th Street
New York, NY 10022
www.ruderfinn.com

1667 K Street NW
Washington, D.C. 20006

Anne Glauber, New York office
Jessica Ross, Washington D.C.
office

Ruder Finn is an independent,
US based public relations firm
with over sixty years of experi-
ence.  Ruder Finn’s commitment
to environmental issues is at the
core of much of its practice.  As
issues of climate change and
renewable energy are top-of mind
for policy makers, Ruder Finn’s
public affairs practice has the
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Rogers & Cowan hosts the Green Business Roundtable at Hangar
25/Burbank Airport, the world’s first LEED Platinum certified aviation
hangar. 
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1,850 FIRMS LISTED IN 2010 DIRECTORY

INCLUDES 300 IN 48 COUNTRIES!

Only $95 for the 400-page 
2010 O’Dwyer’s Directory 
of Public Relations Firms

O’Dwyer’s Directory gives you quick access to
large, medium-sized, and small PR firms and even
experienced freelancers who work out of their
homes. Whether you seek a long-term, worldwide
relationship or need extra help on a project,
O’Dwyer’s Directory is the place to shop.

• Public Relations

• Social Media

• Branding

• Investor Relations

• Employee Communications

• Internet PR

• Product Publicity

• Crisis Communications

• Integrated Marketing

• Corporate Advertising

• Lobbying

• Proxy Solicitation

• International PR

Listed firms have expertise in:

Why O’Dwyer’s Directory of
PR Firms is so popular ...

Has brought billions of dollars in 

business to PR firms.

Authoritative industry rankings, based on

CPA statements, tax returns.

Separate rankings for independent and 

ad agency-related PR operations.

Firms ranked by 17 geographical regions in

the U.S.

Leaders ranked in 12 specialized categories:

agriculture, beauty & fashion, entertainment,

environmental/PA, financial, food & beverage,

healthcare, home furnishings, professional

svcs., sports/leisure, technology and travel.

Easy-to-use, PR firms sorted geographically

and by 17 types of PR specialties. Firms listed

alphabetically.

Articles on how to hire and use a PR firm by 

industry experts Jack O’Dwyer and Fraser

Seitel.

7,000+ clients are cross-indexed. O’Dwyer’s

Directory of PR firms is the only place you

can look up a company and determine its

outside counsel.
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“O’Dwyer’s Directory of PR
firms is the finest source of
information on PR firms.”

- Howard Rubenstein, President,
Rubenstein Assocs.

“The first source we turn to when
doing an ad agency search.”

- Stan Beals, Jones Lundin Beals

“The O’Dwyer Directory is an 
excellent tool when searching

for outside PR counsel.”

- Art Stevens, Managing Partner,
StevensGouldPincus LLC

“Up-to-date, indispensable
resource. Saves time and money.
Every PR pro should have one.”

- Robert L. Dilenschneider, The
Dilenschneider Group

“A phenominal job-seeking aid.”

- Marie Raperto, The Cantor
Concern

“Single most important source
of information on PR firms.”

- Thomas L. Harris, Author,
Choosing and Working

with your PR firm

ORDER PR’S MOST USEFUL DIRECTORY!

Order online at www.odwyerpr.com or call (212) 679-2471
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knowledge and the relationships
to position clients in these evolv-
ing areas.  Whether it is creating
the alliances needed for legisla-
tive or regulatory change, profile
building and leadership position-
ing on dynamic and emerging
issues, communicating effective-

ly with stakeholders, or creating
audibility and visibility for clients
in the media and the marketplace
of ideas, Ruder Finn has the expe-
rience to ensure a meaningful
impact.  
Working in concert with the

public affairs practice, Ruder
Finn’s Global Issues
Communications practice
brings years of experience and a
wealth of knowledge in the
environmental arena.  Award
winning work with corporations
and Non-Governmental
Organizations in the green
space sets Ruder Finn apart.
Environmental clients have
included Global Green USA,
the U.S. affiliate of Green Cross
International founded by
Mikhail Gorbachev; Norsk
Hydro, a leading Norwegian
light metals and energy compa-
ny; Det Norske Veritas, a
Norwegian institute that pro-
vides a system to measure
greenhouse gas emissions
reductions and the United
Nations Environmental
Program, among others. In the
renewable energy sector, Ruder
Finn has worked with the
Solena Group, a worldwide pro-
ducer of energy from biomass
and Acciona Energy North
America, a wholly owned sub-
sidiary of Acciona, one of the
world’s largest producers of
renewable energy.
Ruder Finn is currently work-

ing with Silver Spring net-

works, a leader in the smart grid
industry; MiaSole, a maker of
thin-film solar panel products;
and OwnEnergy, a company that
partners with landowners to
develop renewable energy wind
projects.
For more information go to

www.ruderfinn.com/i/renewabl
eenergy or call Anne Glauber,
EVP, (212) 593 6481.

SCHNEIDER 
ASSOCIATES

2 Oliver Street, Suite 901
Boston, MA 02109
617/536-3300
www.schneiderpr.com

Joan Schneider, President
Phil Pennellatore, EVP/Partner,
Corporate/Public Affairs Practice

Now in its 30th year, Schneider
Associates implements a propri-
etary process known as
Community Launch to develop
public affairs campaigns on
behalf of premier commercial,
retail and residential real estate
developers, as well as corpora-
tions, nonprofits and municipali-
ties. The firm has demonstrated
expertise in building public sup-
port to ensure that client projects
successfully move forward
through the public process.
Schneider Associates’ clients
include prominent firms such as
Patriot Partners, Equity Office,
National Development,
Nordblom Company, Campanelli
Companies and FHO Partners.
Additionally, Schneider’s work
includes issues advocacy on
behalf of communities, non prof-
its, and municipalities including,
the City of Boston, ESAC and
Boston 2010. Learn more about
how Schneider Associates
launches products, services, com-
panies and communities in the
corporate and public affairs realm
at www.schneiderpr.com

STANTON 
COMMUNICATIONS

1150 Connecticut Ave. NW, Suite 810
Washington, DC 20036
Phone: 202/223-4933
www.stantoncomm.com

Catherine Imus, Managing
Director, Public Affairs

Stanton Communications
applies its expertise in media
relations, coalition building,
digital media and grassroots

outreach to serve an internation-
al list of clients from a broad
range of industries.  Based in
Washington, D.C., our Public
Affairs Group is comprised of
skilled strategists with the expe-
rience to tackle some of the
toughest challenges in the leg-
islative and regulatory arenas.  
Our programs also encom-

pass: Community Engagement,
Issue Advertising, Polling and
Research, Spokesperson
Training.
Our emphasis is on the direct

involvement of senior profes-
sionals with the ability and
depth to manage complex cam-
paigns.

STRATACOMM

One Thomas Circle, 10th Floor
Washington, DC  20005
202/289-2001
www.stratacomm.net

Ron DeFore, Principal, Senior
Partner
Bill Buff, EVP, Senior Partner
John Fitzpatrick, EVP, Senior
Partner

Michigan office:
Sharon Hegarty, Managing Dir.,
SVP, Partner
Kim Skeltis, Managing Dir., SVP,
Partner

Stratacomm is a full-service
strategic communications firm
that helps clients educate, per-
suade and motivate people to
drive results. Public affairs
expertise includes energy and
environment, transportation,
infrastructure and education,
among others. Using research to
guide the way, we match pas-
sion with expertise to create
integrated communications
campaigns that raise awareness,
enhance reputation, shape poli-
cy and build market share.
While independently managed,
we are part of the Fleishman-
Hillard international network,
offering the personal service
and value of a boutique agency
with the reach and resources of
a global company.  Most of our
clients are long-term, repeat
customers.  We consider client
loyalty to be our true measure of
success. 
Select clients include:  U.S.

Department of Energy, smart
[car] USA, National Railroad
Passenger Corporation
(Amtrak), Hearth, Patio &
Barbecue Association, the
Aluminum Association, the
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Catherine Imus, Managing
Director, Public Affairs for
Stanton Communications

RUDER FINN
�Continued from page 28

“Schneider Associates’ Phil Pennellatore, EVP/partner (left), and
Joan Schneider, APR, president and creative director (right), engage
with clients and colleagues at a public relations event in Boston.”

�Continued on page 32
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Passenger Corporation (Amtrak),
Hearth, Patio & Barbecue
Association, the Aluminum
Association, the DefenseAdvanced
Research Projects Agency
(DARPA), Woodrow Wilson
Bridge Project, the University of

Michigan’s Ross School of
Business Executive Education and
the Brazilian Sugarcane Industry
Association.

WEBER
SHANDWICK

605 5th Avenue S., Suite 900
Seattle, WA 98104
www.webershandwick.com

William Brent, Senior Vice
President, Cleantech

Weber Shandwick’s internation-
al Cleantech practice boasts a team
of 50 professionals who provide
strategic, integrated communica-
tions services to leading and
emerging companies in the
Cleantech space.
Weber Shandwick’s Cleantech

practice, started in 2005, has unri-
valed expertise in B-to-B and B-to-
C clean technology marketing and
communications. We counsel
clients in a range of sectors: low-
carbon energy such as solar and
wind, smart grid, building materi-
als, water, power storage, smart
transportation, green IT, alternative
fuels and carbon management.And
we offer these clients integrated
marketing services that include
government relations, corporate
reputation and thought leadership,
public affairs, social and digital
media and investor relations.
Current clients include eMeter,

Cobalt Technologies, Siemens,
Honeywell and Windtronics.
The group is under the global

leadership of William Brent, senior
vice president located on the West
Coast. Mr. Brent is a respected
member of the Cleantech commu-
nity and pioneer in Cleantech com-
munication. He is a founder of the
Clean Economy Network, an advi-

sor to the Cleantech Law and
Business Review, and a board
member of the US-China Clean
Energy Forum.

WIDMEYER
COMMUNICATIONS

1129 20th Street, NW, Suite 200
Washington, DC 20036
202/667-0901
ben.finzel@widmeyer.com
www.widmeyer.com

Ben Finzel, Senior Vice
President, Public Affairs

Widmeyer Communications is a
fiercely independent full-service
communications firm with offices
in Washington, D.C. and New
York.Widmeyer provides research-
based strategy and planning, public
relations, advertising, creative and
digital expertise to clients with
needs in public affairs, health, edu-
cation, arts and culture, environ-
ment, transportation and more.
Communications fosters knowl-

edge. Knowledge creates power. In
the context of national, state or
local public affairs, power can
affect change, alter perceptions,
advance an initiative or stop it in its
tracks.
Widmeyer understands how to

create powerful communications
programs and leverage them for
our clients’benefit. We help clients
engage clearly and effectively
when public opinion, law or regula-
tion is at stake. We call what we do
Power Public Affairs, a focused,
effective practice group built on
three “engines” that drive the U.S.
on a daily basis: Energy,
Environment and the Economy.
We help companies, associa-

tions, coalitions and organizations
communicate about these core
issues in a 21st century context that
includes a solid grounding in
research, use of the latest digital
communication tools and a funda-
mental understanding of the ways
in which these core issues impact
— and are impacted by — the
world around us.
We provide efficient, effective

communications advice and coun-
sel that delivers results. We’re
ready to help you harness the
power of these engines for your
organization.

XENOPHON
STRATEGIES, INC.

1625 Eye Street NW, 6th Floor
Washington DC, 20006
202/289-4001

www.XenophonStrategies.com

Xenophon Strategies is a full
service strategic communications
firm specializing in public rela-
tions, public affairs, crisis com-
munications and government
affairs. The agency won the cov-
eted PRSA Silver Anvil in 2009
for the “Best Public Affairs
Campaign of the Year” for
Xenophon’s work on the “Stop
Oil Speculation Now” campaign.
Xenophon’s clients include
“Fortune 500” companies, trade
associations, the federal govern-
ment and not-for-profit organiza-
tions.
Xenophon’s professionals can

manage all aspects of a public
affairs campaign including,
issues support, grassroots advo-
cacy, grasstops outreach, coali-
tion development, media rela-
tions, advertising, social media
community development and
engagement, and website cre-
ation.
Award winning work is what

we do. Call us to learn how we
can help manage your tough
issues and build campaigns to
achieve your public affairs goals.

ZEPPOS &
ASSOCIATES

400 E. Mason St., #200
Milwaukee, WI 53202
414/276-6237
Fax: 414/276-2322
zeppos@zeppos.com
www.zeppos.com

Zeppos & Associates is an
independent firm with demon-
strated success in environmental
PR and public affairs. The
Wisconsin-based firm has repre-
sented industry, environmental
groups and associations on vari-
ous natural resource issues.
Wisconsin’s lakes, forests and
wilderness areas present signifi-
cant communications challenges
in a strict regulatory climate.
Zeppos & Associates has worked
on issues relating to PCBs, tim-
ber, agriculture, alternative fuels,
development, landfills, utilities,
mining, wetland mitigation, infra-
structure and more. The profes-
sional team at Zeppos &
Associates has a background in
government and the media and
provides services that include
community outreach, crisis com-
munications, media rela-
tions, social media, grassroots
organization, government rela-
tions and more. �

FEB. 2010 � WWW.ODWYERPR.COM32

PROFILES OF ENVIRONMENTAL PR & PUBLIC AFFAIRS

Zeppos & Associates’ Senior Account Team includes Brenna
Kriviskey Sadler, Vice President; Lauren Olstad, Account Executive;
and Brian Knox, Vice President.

STRATACOMM
�Continued from page 30

Improve your
PR I.Q. in 2010
Subscribe to
odwyerpr.com
for $150/year

GET 2
FREE
GIFTS!

Get these 2 FREE
publications

O’Dwyer’s
2009 Directory
of PR Firms
&

O’Dwyer’s
Magazine
(one year sub.)

Subscribe at odwyerpr.com or
call toll free: 866/395-7710
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937,082

912,500

895,669

888,894

Edelman  New York

APCO Worldwide Wash., D.C.

Ruder Finn New York

Davies Santa Barbara, CA

Cerrell Assocs. Los Angeles

Widmeyer Comms. Wash., D.C.

Rasky Baerlein Boston

PainePR Los Angeles

Adfero Group Wash., D.C.

Ron Sachs Comms. Tallahassee

DKC New York

Peppercom New York

KCSA Strategic Comms. New York

Xenophon Strategies Wash., D.C.

Vollmer PR Houston

Solem & Assocs. San Francisco

Pierpont Comms. Houston

Gregory FCA Comms. Ardmore, P.A.

McNeely Pigott & Fox Nashville

Kaplow Comms. New York

RF | Binder Partners New York

Levick Strategic Comms. Wash., D.C.
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Paul Werth Assocs. Columbus, OH

Charleston|Orwig Hartland, WI

rbb Public Relations Miami

Qorvis Comms. Wash., D.C.

Cashman & Katz Glastonbury, CT

Lambert, Edwards Grand Rapids

Moore Consulting Tallahassee

Zeppos & Assocs. Milwaukee

Vandiver Group St. Louis

Middleberg Comms. New York

Seigenthaler PR Nashville

Travers, Collins & Co. Buffalo

CooperKatz & Co. New York

Zeno Group New York

Kwittken & Co. New York

Padilla Speer Beardsley Minneapolis

French|West|Vaughan Raleigh

Hope-Beckham Atlanta

Landis Comms. San Francisco

JohnstonWells PR Denver

Rogers Group Los Angeles

Calypso Comms. Portsmouth, NH
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