











HOTNEWZ

355 W. 52nd Street, 3rd FI.
New York, NY 10019
646/861-5700
panastos@hotnewz.tv
www.hotnewz.tv

Phillip Anastos, CEO

HotNewz.TV is redefining tra-
ditional media with a cutting-
edge Internet television channel,
created for the more than 119 mil-
lion college students around the
world.

Fast-paced, insightful and
witty, HotNewz.TV delivers the
type of programming this audi-
ence wants: from world news to
the world of entertainment,
music, technology and sports.
Along with advice on everyday
life: careers, money, health, tech-
nology and must-have new prod-
ucts.

HotNewz. TV offers PR agen-
cies unique opportunities for
client placement and exposure.
Our award-winning production
staff will work with you to create
highly effective programming
that increases your client’s visi-
bility and delivers their messag-

ing.
HotNewz. TV is produced by
Anastos  Interactive  Media

(AIM), an innovator in media
development. Phillip Anastos is
CEO.

Multi-Emmy Award winning
New York news anchor Ernie
Anastos serves on AIM’s board of
directors.

Alan Weiss, 6-time Emmy win-
ner for news & documentaries,
heads up programming.

For information on paid place-
ment and branded segments, con-
tact Phillip Anastos.

646-861-5700 Ext 320. panas-
tos@hotnewz.tv

KEF MEDIA
ASSOCIATES

Founding Member, National
Association of Broadcast
Communicators

512 Means St., NW, #102
Atlanta, GA 30318
404/605-0009

Kevin Foley, President
Yvonne Goforth, EVP-General
Manager, Atlanta

Linda Buckley, SVP-Client
Service Director, Orlando

KEF Media Associates, head-
quartered in Atlanta, celebrates
22 years as a full-service broad-

cast PR firm specializing in
SMTs, RMTs, B-roll, VNRs,
ANRs, PSAs, corporate video
and new media solutions
including webcasting, podcasts,
videocasts and online chat.
Staffed by former PR and TV
news professionals, the compa-
ny customizes its production,
placement and reporting servic-
es to each client’s individual
project. Clients include Coca-
Cola, Purina, Home Depot,
Wendy’s and numerous health-

care/medical, sports, food,
entertainment and travel
clients.

KOTCHEN GROUP

21 Brace Road

West Hartford, CT 06107
860/521-2266
www.kotchengroup.com

Elizabeth Cowles, President
Barbara Carpenter, Paula
Fischer, Senior Associates

The Kotchen Group is a full-
service PR firm with an estab-
lished niche in broadcast media
services. In addition to produc-
ing television and radio media
tours, the agency represents a
variety of celebrities, authors,
editors, TV hosts and lifestyle
experts. The Kotchen Group
brings together each expert
with synergistic consumer
products, retailers and associa-
tions to create the “spokesper-
son”editorial TV news seg-
ments.

The firm also produces in-
market book author tours for a
variety of literary clients.
Working directly with the pub-
lisher or author, the agency
books media tours and publi-

cizes  signings,  speaking
engagements and in-store
events. Additional services

include: exclusive and co-op
sponsored media campaigns,
spokesperson services,
spokesperson  procurement,
media training, national TV
placement, in-studio media
tours and print interviews.
Recent projects include:
“The Healthy Home” with eco-
friendly author Kimberly
Rider, “Super Bowl Party” with
The Tailgate Guy, “Fall Fix-
Ups” with HGTV’s Carey
Evans, “Spring Car Car” with
Speed Channel’s Bruno Massel
and “Hi-Tech Holidays” with
Mr. Gadget. The Kotchen
Group also produced media
tours for new book releases
such as: “Really Green,”

Medialink’s Web and TV campaign for

Cigna

HealthCare’s unique video game for young cancer
patients was seen by more than 4 million viewers and

helped to generate 2,000 game downloads in 2 weeks
and a 600% increase in traffic to the website.

“Dad’s Own Cookbook” and
“Food Fights.” Clients include
PR agencies, publishers,
Fortune 500 companies, non-
profit organizations and trade
associations.

MARK HAEFELI
PRODUCTIONS

11 Beach Street, Suite 408
NY, NY 10013
212/334-2164
www.mhp3.com

Mark Haefeli Productions is
a Primetime Emmy Award win-
ning production company. MHP

specializes in strategic elec-
tronic marketing, primetime
network programming, DVDs,

new media, podcasts,
image/marketing reels, live
event production, satellite

media tours, and content distri-
bution.

Primetime network program-
ming has appeared on CBS,
ABC, ABC Family, CMT, A&E,
PBS, BBC, SAT 1, and the NFL
Network and has featured such
artists as Paul McCartney, Faith
Hill, Janet Jackson, U2, The
Rolling Stones, The Newport
Jazz Festival & Keith Urban.

4 Continued on page 30

The KEF Media Associates team at the Winter Games

in Torino, Italy.
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Personal trainer Kim

Mark Haefeli

Continued from page 29

Some of our corporate clients

include L’Oreal, Columbia
Records, Epic Records, Walt
Disney  Company, Penguin

Books, AOL, Clear Channel
Entertainment, and The World
Economic Forum.

Based in New York with facili-
tation and staff located in Los

Lyons of television’s, “The
Biggest Loser” goes live on the air from MediaTracks
Communications’ studios in Chicago. Kim was pro-
moting the importance of fitness on behalf of Hormel
Foods Jennie-O brand.

Angeles and London, MHP
works in High Definition and
Standard Definition formats,
offering edit facilities and graphic
capabilities in either domain. Our
notification and distribution capa-
bilities cover domestic and inter-
national stations, both local and
network.

Founder Mark Haefeli, has
directed over 100 concerts and
previously was a national Emmy
Award winning producer for CBS
News, CNN and CNBC.

NBN P NEWS BROADCAST NETWORK

- EEEEERY
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NBN provides full service broadcast public relations
and new media services.

MEDIALINK

708 Third Avenue
New York, NY 10017
800/843-0677
info@medialink.com
www.medialink.com
www.mediaseed.tv

Laurence Moskowitz, Chairman
/ President / CEO

Larry Thomas, COO

Jack Serpa, SVP, Client
Solutions

Mary C. Buhay, SVP, Corporate
Comms.

Medialink is a global leader
in producing and distributing
video and audio that enable cor-
porations and organizations to
engage target audiences with
maximum impact on the Web,
television, radio and other
screen-based media. Medialink
offers creative services and
multimedia distribution pro-
grams for video and audio news
and shortform programming and
advertisements.

Mediaseed™, Medialink’s
digital arm, provides custom
online newsrooms; rich media
campaigns with online media
relations, and viral, search
engine, and mobile distribution.
Mediaseed.tv, Medialink’s Web
2.0 digital content exchange, is
visited by thousands of journal-
ists, bloggers and Web publish-
ers to preview and obtain broad-
cast and Web quality video,
audio, still images and more
from professional communica-
tors.

Medialink is the exclusive
provider of Teletrax®, which
tracks and reports on TV airings
from 50+ countries, including
all 210 US markets. Based in
New York, Medialink has
offices in major cities through-
out the United States and its
international hub in London.

ices include guaranteed place-
ment radio news releases, cus-
tom feed radio news releases,
radio media tours, radio PSAs
and podcasts. As a syndicator of
award-winning national radio
programming,  MediaTracks
maintains contacts at hundreds
of major stations and networks
throughout the U.S.

The company has experience
in a wide range of practices
including healthcare, consumer,
business/financial and high
tech. Its digital production facil-
ities provide clients with multi-
ple methods of distribution
including mp3, wave file, html
links, CD, ISDN, and digital
audio tape.

Whether clients need targeted
market placement or national
reach through the firm’s Radio
Health Journal and Viewpoints
syndicated programs,
MediaTracks can provide the
appropriate service and distribu-
tion for your message. Included
with every project are writing,
production, reporting and verifi-
cation.

In 2008, MediaTracks was
selected to distribute “A
Healthier World,” a 52 segment
national radio series for Pfizer,
Inc. The company also produced
a radio media tour for Jennie-O
on getting and staying fit, with
Kim Lyons of “The Biggest

Loser.” Our client roster
includes Bayer, Takeda, Eli
Lilly, LifeScan, Gilead,

Novartis, Aetna, Merck, Circuit
City, Clorox, Kraft, Hormel and
McDonald’s, as well as many of
the nation’s top 25 agencies
including Burson-Marsteller,

Cohn & Wolfe, Edelman,
Fleishman-Hillard, GCI,
Ketchum,  Ogilvy, Porter

Novelli and Weber Shandwick.

NEWS BROADCAST
NETWORK

MEDIATRACKS
COMMUNICATIONS

2250 E. Devon Ave., Suite 150
Des Plaines, IL 60018
847/299-9500
info@mediatracks.com
www.mediatracks.com

Shel Lustig, President
Reed Pence, VP

Now in its 19th year,
MediaTracks Communications
has been providing specialized
radio services to PR profession-
als since 1990. The firm’s serv-

75 Broad Street, 15th Floor

New York, NY 10004
212/684-8910
Matt@newsbroadcastnetwork.com
www.newsbroadcastnetwork.com/

Matthew Smith, Vice President

For over 40 years, NBN has
been a major force in broadcast
PR, video production and now,
new media. Today, we are the
largest privately held company
of its kind, offering a full slate
of services and capabilities.

4 Continued on page 32
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PR industry veteran Ted Smits, President of Ted-Tv

Productions,

new business.

News Broadcast Network
Continued from page 30

Our services cover four main
areas: Broadcast public rela-
tions, alternative broadcasting,
New Media and commercial-
grade production. Services from
all areas are combined into com-
prehensive tactical programs or
executed as stand-alones. Aside
from straight talk and thoughtful
counsel, our clients benefit from
the most expansive and sophisti-
cated capabilities in the industry,
not to mention some of the most
astute media strategists.

NEWS
GENERATION, INC.

7508 Wisconsin Ave., Suite 300
Bethesda, MD 20814
301/664-6448

Fax: 301/664-6438
www.newsgeneration.com
www.radionewssource.com

Susan Matthews Apgood,
President

News Generation’s services

helps agencies
chandise results of publicity programs

use video to mer-
and win

include: radio media tours,
audio news releases, audio bite
lines, public service announce-
ments, radio broadcast alerts,
and podcasts.

We see you on the radio. Our
number one goal is to pitch
credible, newsworthy informa-
tion to radio stations and net-
works seeking high quality con-
tent. Our award-winning
expertise lies in matching the
appropriate services to maxi-
mize our clients’ exposure with
the best possible radio stations
and networks.

Through our long-standing
relationships with radio
reporters, we have the know-
how and tenacity to get the best
earned placements with the
right contacts. Our station and
network database is updated
daily with the potential to reach
more than 13,000 outlets with
over 35 different format cate-
gories. All services are avail-
able in English and Spanish.

THE NEWSMARKET

6 East 32nd St., 6th F.I
New York, NY 10016

212/497-9022
info@thenewsmarket.com
www.thenewsmarket.com

Shoba Purushothaman, CEO &
Co-Founder

Nick Abramovich, Chief
Operating Officer / Chief Financial
Officer

Romina Rosado, SVP, Global
Marketing

The NewsMarket supports
the video strategies of some of
the world’s leading organiza-
tions including adidas, BMW,
General Motors, IBM,
Microsoft, UNICEF, Samsung
and the U.S. Department of
State. We enable companies,
organizations and PR agencies
to reach all their key audiences
with video.

More than 13,000 newsrooms
in 193 countries turn to
www.thenewsmarket.com to
search, preview and order free
broadcast-standard and stream-
ing video for editorial use. And
our hosted video solutions
allow you to offer video
straight from your own web-
site(s) and to all your audi-
ences: the media, consumers,
investors, employees etc.

Contact us today to find out
how we can help you take your
video strategy to the next level.

NORTH AMERICAN
PRECIS SYNDICATE

Empire State Building

350 Fifth Avenue, 65th Floor
New York, New York 10118-0110
212/867-9000
www.nhapsinfo.com

Dorothy York, President

NAPS writes and produces
60- and 30-second Video
Feature Releases (VFRs) and
distributes them monthly to
1,000 broadcasters nationwide.
Each VFR is sent as part of the
NAPS 23-minute Consumer
Science News & Notes (CSNN)
program. CSNN is played in its
entirety by most NAPS users,
but some broadcasters air indi-
vidual VFR segments on news
or talk shows. VFRs combine
video, animation, photos and
effects with voice-over and
music. Clients receive 100 to
150 placements for each VFR
produced. NAPS  clients
include most Fortune 500 com-
panies, the top 20 PR firms,
and hundreds of associations
and government agencies.

ON THE SCENE
PRODUCTIONS

5900 Wilshire Blvd., 14th floor
Los Angeles, CA 90036
323/580-5820
www.onthescene.com

144 E. 41st Street, 4th floor
New York, NY 10017
212/682-5200

875 N. Michigan Ave., Ste. 2145
Chicago, IL 60611
312/644-6170

2221 Peachtree Rd., NE, Ste D-223
Atlanta, GA 30309
770/640-8804

1819 L Street NW, Suite 100
Washington DC 20036
202/302-0791

Madeline Di Nonno, Pres. & CEO
(Los Angeles)

Lynn Smith, VP, Client Dev.(NY)
Monica Lucibello, VP (Chicago)
Ben Garrett, VP (Atlanta)

Zack Cannon, Account Exec.
(Wash. D.C.)

For over 25 years, On the
Scene Productions has been a
pioneer in the digital media and
video production arena. The
company specializes in the
entertainment, healthcare, cor-
porate, and consumer products
industries. OTSP has offices in

Los Angeles, New York,
Chicago, Atlanta and
Washington D.C.

OTSP’s award-winning

team of writers, producer and
media specialists are experts in
developing, producing and dis-
tributing unique and targeted
video messaging on behalf of
our clients across multimedia
platforms on a worldwide basis.

We offer turnkey solutions to
help you reach your targeted
audiences ranging from Social
and Viral video and outreach,

Behind-The-Scenes, EPK’s,
PSA’s, Satellite and Radio
Media Tours, eMultimedia

News Releases, Corporate and
Non-Profit videos, Training
videos, Live Event coverage
and broadcast, webisodes and
long-form programming, and
video podcasting.

PLANNED TV ARTS

1110 Second Ave.

New York, NY 10022
212/583-2718
feinblumb@plannedtvarts.com
www.plannedtvarts.com
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Brian Feinblum, Chief Marketing
Officer

Planned Television Arts, a
division of Ruder Finn, has been
serving clients since 1962. The
firm is known for delivering
broadcast service to the book

publishing, entertainment,
healthcare  and  corporate
worlds.

Specialty services include the
Satellite TV Tour (15-20 local
TV interviews from one loca-
tion in a single morning), a
trademarked service; national
and local television and radio
services and the trademarked
Morning Drive Radio Tour
(guarantee of 20-22 interviews
with local and national radio
shows in one morning).

Sample media clients include
Suzanne Somers, Dennis Miller,
Judge Judy, Consumer Reports,
1-800-FLOWERS, Motion
Picture Assn., American Heart
Assn., AAA, Orbitz, Lonely
Planet, Hilton Hotels, Lance
Armstrong, President Jimmy
Carter, McGraw-Hill, Warner
Books, St. Martin’s Press and
Simon & Schuster, among oth-
ers.

PROVIDEO
PRODUCTIONS

1962 Gardenia Common
Livermore, CA 94551
650/355-1601
www.provideoprod.com

Stephen Edwards, CEO and
Director of Photography

Started in 1983 , by a veteran
San Francisco Network News
Cameraman, Provideo
Productions provides broadcast
quality camera crews that serve
today's diversified news and
market delivery channels.

Provideo specializes in Key
Interviews, B-roll, Corporate
Broadcast, and Web Video. By
combining the creative
resources of a high-end produc-
tion company with the instincts
of an experienced Director of
Photography, Provideo
Productions is the one-stop
solution for cost-effective,
value added video marketing
collateral.

Provideo delivers the critical
shots and sound bites that make

it to the News Director and
influence key stakeholders.

TANE DIGITAL
VIDEO, INC.

555 Eighth Ave., Suite #1203
New York, NY 10018
212/279-3150

Fax: 212/279-3152
brian@tanedv.com
www.tanedv.com

Brian Tane, President

Since 2002, Tane Digital
Video has provided creative
video production services to the
Public Relations industry.
These services include produc-
tion crews, editing, motion
graphics, and video for new
media. The company’s services
are often utilized for media
highlight reels, new business
presentations, corporate com-
munications, brand reels, sales
& marketing projects, and
video for the Internet. Recent
projects include promotional
videos for Microsoft, Subway
and Champion apparel. Current
clients  include = Manning
Selvage and Lee, Cohn &
Wolfe, PainePR and Chandler
Chicco.

TED-TV
PRODUCTIONS

570 Seventh Avenue, 9th Floor
New York, NY 10018
212/651-4222
tedtv@earthlink.net
www.ted-tv.com

Ted Smits, President

TED-TV Productions under-
stands the special needs of PR
firms. Ted Smits worked for
more than a decade at top agen-
cies such as Shandwick and GCI
Group before starting his video
productions firm. TED-TV pro-
duces B-Roll packages, media
highlight reels and event/meet-
ing videos for PR firms and cor-
porate clients. The firm also
produces  mini-documentary
style films used by PR firms at
press conferences, trade shows
and meetings. TED-TV is the
industry’s leading producer of
videos for new business presen-
tations, including media high-
light reels. “Agencies and their

The May issue of O’Dwyer’s PR Report will showcase
the largest independent PR firms in the country.
For more info about this issue, please contact Editor Jon Gingerich at 646/843-
2080 or jon.gingerich@odwyerpr.com

Two members of VMS’
strategies at the company’s 1500 Broadway head-
quarters.

clients love our highlight reels.
It’s a great way to showcase
publicity results,” says Smits.

VIDEOLINK, INC.

1230 Washington St.
Newton, MA 02465
617/340-4200
www.videolink.tv
www.readycam.tv
info@videolink.tv

Howard Miller, President

Make VideoLink your first
call for corporate and marketing
videos, satellite media tours,
webcasts, remote event produc-
tion and breaking news cover-
age. With studios in Boston,
Philadelphia and Baltimore and
a fleet of wuplink trucks,
VideoLink’s professionals can
handle even the most challeng-
ing assignments on-time and
within budget.

VideoLink  also offers
ReadyCam®, a compact and
affordable TV studio that lets
you do live television inter-
views directly from your office
without technicians. If your
goal is to get more broadcast
interviews for your experts,
ReadyCam is the simple solu-
tion producing thousands of
live shots a year.

VMS

1500 Broadway
New York, NY 10036
212/329-5651
www.vmsinfo.com

VMS, the worldwide leader in
Integrated Media Intelligence

sales team

discuss sales

solutions, monitors and digitally
captures media and advertising
content in more markets than any
other company. Combining best-
of-breed monitoring technologies
with state-of-the-industry analy-
sis, and leveraging an expert edi-
torial staff, VMS delivers better
intelligence across all key media.

VMS’ products and services
provide a comprehensive solution
to its clients which includes mar-
keting communications, public
relations and advertising profes-
sionals for the purpose of evaluat-
ing the effectiveness and impact
and efficacy of various news cov-
erage and commercial advertise-
ments.

The VMS News Division offers
its clients reliable, actionable
information and analytics about
the news coverage those clients
received on local and national tel-
evision news programs. VMS
monitors and records news broad-
casts from all 210 designated mar-
ket areas - the only monitoring
company with this broad cover-

age.
The VMS Advertising
Services Division leverages

VMS’ global database of com-
mercial ads, and offers customers
the industry’s leading competi-
tive advertising intelligence solu-
tion: AdSite 4.

VMS’ Professional Services
Division offers a complete suite of
interactive, web-based tools and
applications supporting the plan-
ning, execution, monitoring and
evaluation of activities in PR,
advertising and marketing com-
munications areas.

VMS operates 15 full-service
offices and 3 monitoring centers in
major cities throughout the US.
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WASHINGTON
INDEPENDENT
PRODUCTIONS

400 N. Capitol St., NW, Ste 775
Washington, DC 20001
202/638-3400

susanstolov@washingtonindependentproductions.com

Susan Stolov, President

Washington  Independent
Productions delivers! WIP puts
issues, ideas and products on the
nation's agenda via the web, tele-
vision and radio on behalf of asso-
ciations, Fortune 500 companies,
PR firms and government agen-
cies.

Our goal: To make people talk.
Our strategy: To impact your
audience with powerful video that
gets your message across. The
plan: Strategize the best method
to reach people whether it’s via
your website, a blog, national
DVD or digital distribution to tel-
evision and internet news sites
nationwide.

Our longer format videos are
frequently distributed on Capitol
Hill or used as fundraisers and
motivators. Our strength is in
making complicated issues, sim-
ple.

Winner of more than 25 indus-
try awards, WIP strategizes, pro-
duces and distributes video that
will make air including b-roll
feeds and public service
announcements distributed digi-
tally and traditionally. Whether
you are doing same day shooting
and distribution or a longer format
HD video shot in several cities,
we use the latest technology to get
your message across and out.

WORLDWIDE
COMMUNICATIONS
& TELEVISION
640 5th Avenue, 5th Floor

New York, NY 10019

212/445-8220
www.wctv.com

605 5th Avenue South, #900
Seattle, WA 98104
425/452-5400

Adina Friedman, Vice President
Chris Porter, Account Supervisor
Paul Kiely, Senior Producer
Kelly Enstrom, Account Director

Worldwide Television and
Communications consults for
some of the world’s leading
companies, offering a global

media service for maximum
impact. WCTV’s strategic
broadcasting and media rela-
tions approach has repeatedly
demonstrated unparalleled skill
and understanding in worldwide
brand building. We have part-
nered with global corporations,

foundations and nonprofit
organizations including
Microsoft, Hewlett-Packard,
Motorola, Boeing, PepsiCo,

Frito-Lay, IMG, Napster, the
Bill and Melinda Gates
Foundation, the William
Jefferson Clinton Presidential
Foundation and the David and
Lucile Packard Foundation, on
major campaigns designed to
maximize press coverage to
help achieve business goals.

With specialist skills in
broadcasting, WCTV has a rec-
ognized staff of producers, edi-
tors and media strategists on its
team. Whether coordinating
satellite interviews with compa-
ny executives, managing a
large-scale product launch and
press conference, producing a
corporate video or handling cri-
sis communications, our team
knows how to effectively gener-
ate  television, radio, print
and/or Internet coverage around
the world.

ZCOMM

7830 Old Georgetown Rd., #125
Bethesda, MD 20814
240/395-0225 x 103
WWww.zpr.com

Risé Birnbaum, CEO

zcomm, a national, top-
ranked, woman-owned commu-
nications firm offers the widest
range of broadcast PR, video
and new media services. From
RNRs and SMTs to shooting
and repurposing video online,
our work generates results and
exceeds client goals. We deliv-
er strategically-sound creative,
“obsessive” client service and a
powerful ROI for your market-
ing/PR dollar — available in
English and Spanish.

Using the latest technology
we create, package and distrib-
ute client messages for multiple
industries, including consumer
products, healthcare, food and
beverage, energy, corporate,
government and non-profit.
zcomm works with national
agencies, corporations and
associations to ensure their
messages are heard loud and
clear. W
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