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Editor-in-Chief

ALASKA'S OIL REVENUE FUND NEEDS PR

The Alaska Permanent Fund Corp., which was formed in
1980 to manage and invest the state’s oil revenues, wants
proposals for creating and running a strategic communica-

tions campaign.
It has budgeted a maximum $600K
for a two-year effort.
The RFP defines stakeholders as
Alaska residents, citizen interest groups,
state and local government entities and global partners.

They have a “shared interest in the successful management
and investment of the APFC to deliver outstanding risk-ad-
justed returns for the benefit of all generations of Alaskans.”

The selected firm must be able to provide supporting ser-
vices—in-house or via subcontractors—in areas such as con-
tent creation, marketing/advertising, research, brand support,
graphic design, social/digital media, crisis communications,
media training and event planning/support.

Proposals, due March 30, can be emailed to Procurement(@,
APFC.org or mailed to: Alaska Permanent Fund Corp.; Attn:
Jedediah Smith; RFP Number: FY23-007, Communications
Support Services; 801 W. 10th, Ste. 302; Juneau, AK 99801

Read the RFP (PDF).

FINN ADDS FLAX TO REP WOMEN’S SPORTS

Finn Partners has added Berk Communications’ Madelyn
Flax to its consumer lifestyle & sports group.

At Berk, which is the sports and entertainment unit of
MikeWorldWide, Flax handled the National Football League,
Foot Locker, Puma, teenage skateboarding star Minna Stess
and former track & field Olympian Colleen Quigley.

At Finn, Flax will focus on growing its roster of women’s
sports clients that have included sports media company GAL-
vanize, US Ski and Snowboard and the National Research
Group’s report on women’s sports.

The firm also handled Title
Nine’s Kick in for Equal Pay effort
to support the US Soccer Federa-
tion’s 2021 collective bargaining
pact ensuring equitable compen-
sation for the men’s and women’s
national teams.

Missy Farren, managing partner
of Finn’s consumer lifestyle &
sports division, said the recruitment
of Flax comes as “women’s sports is beginning to take front
and center in today’s sports conversations and continues to
inspire important social discourse beyond the playing fields.”

Madelyn Flax

www.odwyerpr.com; jobs.odwyerpr. com

271 Madison Ave., New York, NY 10016
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PR FIRMS CHART 18.2% GROWTH IN 22

Independent PR firms posted an 18.2

percent rise in fee income to $4.6B in
2022, according to the 2023 O’Dwyer’s
rankings. That increase lagged behind the
29.7 percent growth recorded in 2021 as
firms sharply rebounded from the hard-
pressed 2020 pandemic year.

Full-time employment jumped eight percent in 2022 vs. a

28.1 percent rise in 2021. (continued on next page)

KLEIN/JOHNSON WORKS NORFOLK SOUTHERN

Norfolk Southern has hired Klein/Johnson Group to handle

matters concerning rail transportation, safety and environ-
mental issues.

Izzy Klein, who was communications
director for Senate Majority Leader Chuck
Schumer, co-founded the Washington-based
firm with Matthew Johnson, chief counsel to
then Majority Whip John Cornyn of Texas.

Norfolk Southern CEO Alan Shaw appeared before the
Senate Commerce, Science and Transportation Committee on
March 22 and was grilled about the train derailment in East
Palestine, Ohio on February 3.

Ohio Senator Sherrod Brown (D) noted that NS had 579
violations in a single fiscal year and paid average fines of less
than $3,300. Norfolk Southern says it has committed $25M
to the East Palestine community to help it recover and thrive
in the aftermath of its train wreck.

PASADENA SEEKS ECODEV BLUEPRINT

Pasadena, which wants to be known as more than the host
of the annual Rose Bowl football game and Tournament of
Roses parade, seeks proposals for an eco-
nomic development plan.

The economic strength of the city of
140K people comes from its scientific insti-
tutions, regional healthcare cluster, cultural
centers and a broad retail sector.

Pasadena’s Economic Development Di-
vision wants “to collaborate with an experi-
enced and enthusiastic consultant to establish a renewed vision
and stakeholder-informed strategies,” according to the RFP.

Pasadena wants an actionable plan that has a strong vision
and practical implementation recommendations to ensure that
the document doesn’t “sit on a shelf.”

Proposals are due April 3 at the city’s e-procurement portal.

Read the RFP (PDF).
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Sixty-eight of the 148 ranked firms chalked up 2022 gains
of at least 20 percent.

Wachsman led the pack among the Top 50 firms as fee
income surged 81.8 percent to $25.4M.

Spectrum (+64.1 percent to $80.2M), Bospar (+46.7
percent to $18.2M), Marathon Strategies (+41.6 percent to
$19.9M) and J Public Relations (+41.2 percent to $17.1M)
ranked as the next biggest gainers.

Edelman Shatters the $1B Mark

Edelman recorded 9.6 percent growth to $1.08B in 2022
to become the first PR firm to crack
the $1B in annual fee income mark.

The firm fell a tad short of the
billion in 2021 as revenues clocked
in at $985M.

Richard Edelman’s shop record-
ed growth in all regions. The US
was up 13.8 percent, EMEA grew
11.9 percent, Canada rose 7.2 per-
cent, Latin America advanced 41.5
percent and APAC inched ahead by
4.8 percent.

The firm made some notable
hires during 2022, which was Edelman’s 70th anniversary
year.

It added Warren Fernandez as CEO Edelman Asia Pacif-
ic; Soni Basi, chief people officer; Radina Russell, Atlanta
general manager; and Everett Eissenstat, North America chair
and global trade lead for Edelman Global Advisory.

Edelman views his firm’s commitment and investment in
Trust to be the shop’s differentiator, greatest asset and highest
value proposition.

The Edelman Trust Institute launched 10 reports/analyses
on trust in the workplace, climate change, racial justice and
brand trust during the past year.

It also probed new areas such as the role of business in
tackling geopolitics, healthcare equity, and technology and
innovation.

Richard Edelman

Real Chemistry Crosses Half-Billion Mark

San Francisco-based Real Chemistry recorded 17 percent
growth to $555M in fee income, which marked its 21st con-
secutive year of double-digital revenues.

Shankar Narayanan, CEO, said crossing the half-bil-
lion-dollar threshold is a significant
milestone for the company but add-
ed that more than revenue growth
drives the firm.

“It’s the spirit of unparalleled
innovation which gives us in-
sights and integrated capabilities
across the entire spectrum of
services needed by our clients,”
said Narayanan. “With the power
to continue to innovate at scale
and serve as the leading partner of
choice for our clients, we are well
positioned to drive our next decade of growth.”

During 2022, Real Chemistry experienced as much as
50 percent growth in categories that reflect emerging client

Shankar Narayanan

needs and the company’s expanded mix of franchises: data
and Al products and services, market access, medical affairs
and influencer and celebrity.

“Our continued focus on and investment in data and
Al-driven products and services ensure we can deliver impact
and value to our clients as they navigate an increasingly com-
plex and evolving economic environment,” added Narayanan.
“Our focus, investment and growth in these areas will contin-
ue to bear fruit in 2023 and beyond.”

Purpose Drives Finn Partners

CEO Peter Finn said when he founded Finn Partners more
than a decade ago, his vision was to build “a world-class,
best-place-to-work agency with a heart and conscience.”

He credits that sense of purpose for fueling growth, attract-
ing top talent and acquisitions and winning new clients.

In 2022, Finn Partners achieved
double-digit growth, hitting
$196.8M in revenues, a 21.5 percent
increase, with 1,400 people across
33 offices on three continents.

It grew organically by 13 percent
with the additional 8.5 percent
coming from four strategic acquisi-
tions (SPAG, AHA, Rachel Kay PR
and Winston Agency).

Finn Partners’ collaborative
engagements accelerated with 50
percent of clients working with two
or more practice groups or offices, and strategic relationships
deepened, with 27 clients whose 2022 fees exceeded $1M.

The shop launched two new practices during 2022.

The brand innovation and transformation practice helps
clients navigate rising complexity, rapid digital transforma-
tion and need for omnichannel marketing solutions.

The global employee engagement practice counsels clients
as they grapple with the fundamental changes to the employ-
er-employee relationship.

Finn said the firm in 2022 deepened its commitment to
tackling systemic inequities in healthcare—from decen-
tralized clinical trials to improving access and outcomes in
underserved black communities, and taking on global public
health conversations in rural America and developing nations.

Peter Finn

Wall Street Woes Hit ICR

Financial communications firm ICR suffered a 17.4
percent drop in fee income to $161M due to Wall Street’s
wobbly performance.

CEO Tom Ryan said ICR’s rev-
enues surged nearly 90 percent in
2021, driven by retainer fee growth
but also from one-time fees associ-
ated with transactions, mainly IPOs
and SPACs.

“In 2022, the historic drought in
transactions meant that ICR could
not re-create those one-time fees,
despite the fact that retainers grew
by approximately 20 percent,” said
Ryan.

The combination of these factors led to year-over-year
results falling for only the second time in the firm’s 25-year
history. (continued on next page)

Tom Ryan
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Ryan did see progress in 2022, including the full integra-
tion of more than 150 people added in the previous year, ex-
pansion of its ESG team and the launch of the investor access
and event management business.

ICR made important senior hires in its special situations
group, strengthened global relationships including on the
ground in India, and improved its ability to leverage data and
intelligence to better serve clients.

“With a record backlog of IPO and other transaction can-
didates in the pipeline, ICR is incredibly well positioned to
reaccelerate its top line in 2023 and 2024 as capital markets
activity normalizes,” said Ryan.

RF’s Momentum Carries into 75th Anniversary Year

Ruder Finn is celebrating its 75th anniversary this year
following a robust performance in 2022 as fee income soared

42.7 percent to $160M.

CEO Kathy Bloomgarden’s
“what’s next” in communications
strategy—focused on technology &
innovation, health & wellness, lead-
ership & workplace, and consumer
connections—has enabled the firm
to double in size since 2019.

The New York-based shop
expanded its capabilities via its
RF TechLab, creative studios and
digital integration group.

Kathy Bloomgarden On the international front,
Bloomgarden is exploring promising markets in the Middle
East and boosting its 15-office network in Asia.

RF in 2022 acquired Peppercomm, which added a hu-
mor-based communications element to the firm; RF Comu-
nicad, multicultural shop with strong roots in the Hispanic
community; and Touchdown, a technology shop with a robust
presence in Austin and key European markets.

G&S Simplifies Complexity to Get Clients Noticed

G&S Business Communications enjoyed a 15.4 percent
boost in revenues to $28.6M.

Luke Lambert, president and CEO, attributes the strong
performance in 2022 to impressive organic growth from
long-standing clients and a number
of new business wins in the ad-
vanced manufacturing, professional
services and home and building
markets.

He also said the continued build-
out of the agency’s full-service
offering and its integration into
client programs was a catalyst for
growth.

“Clients are looking for a partner
with a deep understanding of their

Luke Lambert business agd the ability t(% bea
seamless extension of both their marketing and communica-
tions teams,” said Lambert. “Many companies are tackling
big issues and want to work with professionals they trust to
bring them a forward-looking view. Add to this our ability
to seamlessly execute across all of their key channels and

media outlets to make their strategies a reality, and you have
something powerful.”

G&S realized the first full year of its new paid media
buying service, which quickly ramped up to generate four
percent of the shop’s fees in 2022.

It expanded its digital offering to include new analytics
capabilities geared toward the key B2B segments it serves.

Lambert said the firm’s knack of helping to simplify com-
plex stories to get clients noticed paid off in 2022.

Fully Remote Bospar Grows 46.7%

Bospar countered the downturn in the tech sector by grow-
ing 46.7 percent to $18.2M in 2022.

CEO Curtis Sparrer has forged a path that has evolved Bo-
spar from its tech PR foundation into a full-service marketing
and communications shop with about 100 clients.

As PR shops embraced remote work
during the pandemic, Bospar is an old
veteran at the away-from-the-office
strategy.

“Bospar delivers PR and marketing
expertise across sectors by eliminating
geographic barriers—we’ve been a
fully remote agency since our launch in
2015,” said Sparrer.

Sparrer said the firm is deeply .
committed to providing employees a Curtis Sparrer
supportive environment where they can feel valued and reach
their maximum professional potential.

“In 2022, we extended our guardrails against overwork
and created development opportunities, extending paid
holidays and summer Fridays year-round and launching a
formal management training and performance management
program,” he said.

Bospar also chalked up social justice awards in 2022 for
championing women’s rights and the LGBTQIA+ community.

F|W|V Celebrates Quarter Century Milestone

French|West|Vaughan, which is based in Raleigh, celebrat-
ed its 25th anniversary in 2022 by recording its 25th consecu-
tive year of annual growth.

The firm posted a two percent increase in fee income to
$37.5M, which excludes revenue from its New York-based
affiliate AMP3 PR, which reports to O’Dwyer’s separately.

Major account wins across F|W|V’s agency network
include the American Pet Products Association, Woolmark,
outdoor retailer Moosejaw, BOA Nutri-
tion, basketball superstar Steph Curry’s
Underrated Golf Tour, Hyer Boots, TFS
HealthScience, and Samsung.

2022 was a year of managed growth
across the F[W|V network,” said CEO
Rick French. “High expenses to on-board
new team members began to outpace rev-
enue gains, so we decided to slow down
and focus our resources on associates and
existing clients, while mapping an aggres-
sive growth strategy for 2023.”

French added that he and agency principals David Gwyn
and Natalie Best also elected to celebrate the agency’s
quarter-century milestone by providing more than $250K in
cash and an equal amount in (continued on next page)

Rick French
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pro-bono support to non-profit organizations supported by its
associates.

Those organizations include Teen Cancer America, Make-
A-Wish, the UCLA Health Foundation, the Ride for Mental
Health and several hunger relief organizations.

F|W|V closed out 2022 with the December 30 acquisition of
The Millerschin Group, a metro-Detroit area PR firm special-
izing in the global mobility, electrification and manufacturing
sectors and serving clients such as Mitsubishi Electric, Eaton
Corporation, LG Electronics and Hercules Electric Mobility.

Coyne PR Achieves Milestones

Tom Coyne said his Parsippanny, NJ-based shop achieved
record-setting milestones in 2022 from revenue to retention
to recognition.

Coyne PR grew nine percent to clock in at $39M in fee
income for the year.

Retention rate hit a robust 86 percent due to the roll-out of
the “Better 2Gether,” a new hybrid
work model that combines the
best parts of working together and
remotely.

“Anything is possible when you
care about your team as people,”
said Coyne. “We focused on what
employees wanted as well as what
they needed.”

Coyne’s management under-
stands the essential role of balance
and the importance of apprentice-
ship, which propelled learning and
job satisfaction to new heights at the firm.

The firm captured accolades from the trade press, lauding
it among the best workplaces in the business.

During the year, Coyne College was expanded to include
a five-week training boot camp for junior employees, virtual
library of training videos, and mentorship program.

The firm celebrated women in leadership roles via panel
discussions and workshops, while diversity, equity and inclu-
sion events raised awareness of social justice issues.

Coyne PR also implemented Al-driven solutions to stream-
line processes and improve outcomes with media monitoring,
target list development, writing/editing materials, developing
social content, and providing analytics on content performance.

Tom Coyne

Zeno Group Works Toward Something Better

Zeno Group registered 18.4 percent growth in revenues
to $138.4M, sparked by upswings in demand for employee
engagement, purpose + impact, and analytics services.

CEO Barby Siegel secured more than 40 major client
wins, such as Kraft-Heinz, Peloton, US Olympic Paralympic
Committee, Bristol Myers Squibb, CDC Foundation, and
ALDI grocery chain.

Her effort to position the firm at the intersection of ambi-
tion and humanity to achieve something better for humankind
and each other, led to the release of the inaugural ESG report,
“Toward Something Better.”

Zeno conducted an environmental footprint audit to inform
its global sustainability strategy launching in 2023 and creat-
ed Eco Crews in 11 cities worldwide to help reduce environ-
mental impact.

The firm made a strategic investment in minority owned
EGAMI Group, which helped it double its headcount and
revenues.

The partnership with EGAMI en-
riched Zeno’s understanding of the
complex multicultural communi-
cations landscape and what it takes
to run and grow a Black-owned
business.

Zeno also bolstered its com-
mitment to its “Be Kind to Your
Mind” effort to help staffers openly
advocate and care for their mental
health.

After adding World Mental
Health Day as a paid holiday, Zeno is building a global
network of certified Mental Health First Aiders trained to
conduct supportive, non-judgmental conversations.

Free Headspace membership continues to be an important
global resource with 2,000+ hours of content accessed this year.

Siegel is proud of the firm’s record 13 years of double-dig-
it growth but says, “We will grow, but never lose our soul.”

Barby Siegel

S5WPR Posts 25.9% Growth

SWPR celebrated its 20th year in business with a 25.9
percent increase in fee income to $62.9M in 2022.

On the new business front, SWPR added Boomerang,
G-SHOCK, Cirrus Nexus, and Lenox to its roster which
includes marquee brands SMEG and Samsung SmartThings.

Co-CEOs Dara Busch and Matt Caiola led the firm to
be named to /nc. magazine’s annual Best Workplaces list
and launched the 5W Impact Team, a new employee-driven
initiative to offer pro bono
services and promote volun-
teerism for staff-nominated
causes.

“The idea for the program
originated at the staff level
and is already generating a
ton of excitement and interest
across the board,” said Caiola.

5W Cares, an extension of .
the impact team, organizes Dara Busch, Matt Caiola
staff across all agency departments to support local non-profit
organizations via other channels and methods.

The firm expanded its leadership team, elevating five ex-
ecutive VPs to the new role of managing partner, where they
will oversee the agency’s core business units.

It added multiple c-suite and executive hires, including
chief people officer Erica Kirwin from BBH USA, and exec-
utive VPs Paul Miser from Icreon and Elizabeth Minton, who
returned from Clarity.

Racepoint Invests in Flexibility-First Culture
Racepoint Global’s 2022 fee income advanced six percent to
$11M as the tech firm experienced strong performances in the
areas of talent and culture, new business and organic growth.
“RPG’s investments in our flexibility-first culture resulted
industry-leading retention and high employee Net Promoter
Scores,” said president Bob Osmond.
The firm’s average client tenure is five years and organic
growth accounted for 35 percent of new revenue during 2022.
Osmond said RPG attracts a (continued on next page)
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diverse portfolio of tech-forward clients through its hu-
man-centered storytelling that influences, engages and reach-
es buyers wherever they are.

The firm added Analog Devices,
Hummingbird, Intelsat and SiFive
to its roster in 2022.

RPG is proud of its investment
in community and social good
through its pro bono work with the
Diversity Marketing Consortium.
“We are signatories to the Diver-
sity Action Alliance, Time to Vote,
Don’t Ban Equality and have taken
Bob Osmond the Working with Cancer Pledge,”

noted Osmond.

The firm is celebrating its 20th anniversary this year. “We
will continue to support our clients as they communicate ac-
countability related to purpose and ESG, focus on employee
communications and embrace executive thought leadership,”
said Osmond.

Stanton Registers Record Year

Stanton, the New York-based financial PR firm, reached
the highest revenue level in its history, moved into expanded
new offices and continued to add senior, experienced talent to
the team during 2022.

It posted a 23.4 percent hike in revenues to $10.5M

Alex Stanton said exceptional client service—informed,
strategic counsel combined with expert tactical execution—is
the mainstay of firm’s success and core to the firm’s value
proposition.

“Our track record, experience and
team in financial and investor commu-
nications, private capital, and alternative
asset management is unparalleled and
continues to fuel our business,” he said.

He said the shop’s opportunity
“continues to be working with clients
who want seasoned, senior level com-
munications professionals working on
their business day-to-day and thinking
strategically about how to help move
them forward every day.”

The firm is also executing more digital, design and mar-
keting work across its client base as the firm is in a prime
position to create a unified, seamless, client-centric experi-
ence across channels and activities.

Alex Stanton

Hoffman Agency Rethinks PR

The Hoffman Agency chalked up 30.7 percent growth in
2022 to $26.3M.

Lou Hoffman credits some of that success to the pandemic
year of 2020 when the shop redefined what it means to be a
global communications consultancy in today’s world.

During 2022, LHA doubled down on giving staff a voice
in shaping the shop’s “employee experience;” established a

global talent marketing, acquisition, and branding practice;
revamped its website to showcase the ability to solve specific
pain points as well as accentuate differentiation; and distilled
culture to “Geeks @ Heart,” kicking off a campaign to both
cultivate staff pride and amplify the firm’s expertise in tech.

The promotion of Caroline Hsu into the newly created role
of chief global officer formally framed the firm’s ethos of
ONE team (regardless of geography).

“This is about more than a single
global P/L; it’s a mentality embraced
by the consultancy’s senior leaders and
staff who recognize that global success
lifts everyone,” said Hoffman.

Major client wins in 2022 included
Oracle, Visa, Dropbox, Trellix, Bosch
and Slack.

LHA also advocated for PR in col-
leges serving diverse communities.

It zeroed in on the California
community college system (1.8M students; 70 percent from
BIPOC communities) to evangelize the benefits of a career in
communications.

Lou Hoffman

The Bliss Group Makes Move to New HQ

The Bliss Group posted 25.7 percent growth to $20.8M, a
performance that includes the acquisition of NextTechCom-
munications.

It moved from 500 Fifth Ave. after a 25-year run to the
historic Helmsley Building at 230 Park Ave. under a 10-year
lease. The expanded HQ features a swath of on-site capabili-
ties that give teams and clients a collaborative space.

During 2022, TBG launched a workplace specialty group
to help clients reach C-suite, HR managers, employee bene-
fits decision makers and benefits brokers at the intersection of
the future of work and employee experience.

Bliss Impact, which launched in Fall 2021 to provide
counsel, campaign management and collaboration to clients
seeking to align strategic priorities and sustainable programs
with societal change, experienced sig-
nificant momentum in 2022, expanding
its client roster and ramping up growth.

Working closely with the Johns
Hopkins School of Medicine and
Department of Defense as part of
Operation Warp Speed, TBG and The
Next Practices Group launched “CTRx
Pathways” to repair, accelerate, and di-
versify clinical trial enrollment through
a mathematical, PESO media, and
marketing standpoint.

TBG kicked off 2023 by naming Cortney Stapleton as its
new CEO, while Bob Pearson, who was the firm’s CEO, was
appointed chair.

“I am thankful to our team at Bliss and our clients, who make
it possible for us to create value and build relationships that are
long-lasting,” said Stapleton. “With 100 team members and
growing, it is more important than ever for our focus to center
on how to build meaningful careers, as well as practices.”

Cortney Stapleton
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Firm

Edelman, New York, NY

Real Chemistry, San Francisco, CA
Evoke, Philadelphia, PA

Finn Partners, New York, NY

APCO Worldwide, Washington, DC
ICR, New York, NY

Ruder Finn Inc., New York, NY

Zeno Group, New York, NY

Prosek Partners, New York, NY
Spectrum, Washington, DC

5W Public Relations, New York, NY
Hotwire, New York, NY
MikeWorldWide, New York, NY

Hunter, New York, NY

Padilla, Minneapolis, MN

imre, LLC, Baltimore, MD

Fahlgren Mortine (includes TURNER), Columbus, OH
Kivvit, Chicago, IL

Matter Communications, Boston, MA
Coyne PR, Parsippany, NJ

French | West | Vaughan, Raleigh, NC
Citizen Relations, Los Angeles, CA
Havas Formula, New York, NY

Highwire PR, San Francisco, CA

PAN Communications, Boston, MA
Walker Sands, Chicago, IL

Crosby, Annapolis, MD

G&S Business Communications, New York, NY
Jackson Spalding, Atlanta, GA

Inkhouse, Waltham, MA

Taylor, New York, NY

Hoffman Agency, The, San Jose, CA
Wachsman, New York, NY

Vested, New York, NY

M Booth Health, New York, NY

Bliss Group, The, New York, NY
Lambert, Grand Rapids, MI
LaunchSquad, San Francisco, CA
Gregory FCA, Ardmore, PA

Regan Communications Group, Boston, MA
JPA Health, Washington, DC

Marathon Strategies, New York, NY
Zimmerman Agency, Tallahassee, FL
Bospar, San Francisco, CA

J Public Relations, New York, NY
Merritt Group, McLean, VA

rbb Communications, Miami, FL
Cognito, New York, NY

Moore, Inc., Tallahassee, FL

MP&EF Strategic Communications, Nashville, TN
Davies, Santa Barbara, CA

Sam Brown Inc., Wayne, PA

Pierpont Communications, Houston, TX
Racepoint Global, Boston, MA

360PR+, Boston, MA

Stanton, New York, NY

Greentarget Global LLC, Chicago, IL
MMGY NJE New York, NY

Dukas Linden Public Relations, New York, NY
Lou Hammond Group, New York, NY
Berk Communications, New York, NY
SourceCode Communications, New York, NY
Infinite Global, New York, NY
Health+Commerce, Eagle, ID

V2 Communications, Boston, MA

Raffetto Herman Strategic Communications, Seattle, WA

Trevelino/Keller, Atlanta, GA

Fiona Hutton & Associates, Inc., Los Angeles, CA
Clarity, New York, NY

IW Group, Inc., West Hollywood, CA

Sachs Media, Tallahassee, FL

Singer Associates Public Relations, Inc., San Francisco, CA

Communications Strategy Group (CSG), Denver, CO
TruePoint Communications, Dallas, TX

2022 Net Fees

$1,079,738,000
555,000,000
368,000,000
196,800,000
180,400,000
160,924,727
160,100,000
138,429,580
91,650,000
80,174,000
62,922,235
59,715,022
53,093,000
51,200,000
50,774,739
43,121,000
39,538,203
39,537,491
39,525,000
39,094,881
37,461,997
35,110,000
34,449,153
34,007,410
31,486,207
30,502,958
30,383,072
28,618,303
28,010,653
27,258,870
26,518,857
26,344,000
25,371,403
23,811,000
21,811,192
20,832,618
20,233,000
20,143,895
20,072,978
20,057,341
19,965,000
19,835,713
18,900,000
18,201,039
17,112,000
15,444,080
14,296,371
13,120,158
11,847,168
11,754,884
11,750,000
11,428,977
11,068,363
11,030,000
11,008,832
10,476,397
9,945,600
9,510,162
9,380,205
9,068,858
9,000,422
8,831,000
8,523,266
8,023,637
7,806,842
7,755,001
7,722,554
7,668,627
7,577,808
7,247,762
7,126,561
6,714,990
6,573,186
6,227,337

FT Employees

6,376
2,000
1,432
1,225
1,049
363
296
797
335
303
278
430
227
247
229
200
229
145
275
189
134
235
118
132
192
175
110
160
147
149
103

O'DWYER'S RANKINGS OF PR FIRMS WITH MAJOR U.S. OPERATIONS

% Change from 2021

12.8
17
16.5
21
4.6
-17.4
42.7
18.4
14.5
64.1
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75.
76.
77.
78.
79.
80.
81.
82,
83.

85.
86.
87.

89.
90.
91.
92,
93.
94,
95.

97.
98.
99

100.
101.
102.
103.
104.
105.
106.
107.
108.
109.
110.
111,
112.
113.
114.
115.
116.
117.
118.
119.
120.
121.
122.
123.
124.
125.
126.
127.
128.
129.
130.
131.
132.
133.
134.
135.
136.
137.
138.
139.
140.
141.
142,
143.
144.
145.
146.
147.
148.

Firm

Caliber Corporate Advisers, New York, NY
Champion Management Group, Dallas, TX
Lee Andrews Group, Los Angeles, CA
LaVoie Health Science, Boston, MA

BackBay Communications, Boston, MA
Standing Partnership, St. Louis, MO
Crenshaw Communications, New York, NY
Kiterocket, Phoenix, AZ

Fish Consulting, Fort Lauderdale, FL

Rasky Partners, Inc., Boston, MA

L.C. Williams & Associates, Chicago, IL
Tunheim, Minneapolis, MN

Public Communications Inc., Chicago, IL
Zapwater Communications, Inc., Chicago, IL
Forefront Communications, New York, NY
BLAZE, Santa Monica, CA

CashmanKatz, Glastonbury, CT

Otter PR, St. Petersburg, FL

The Sway Effect, New York, NY

Inspire PR Group, Westerville, OH

Franco, Detroit, MI

Idea Grove, Dallas, TX

MCS Healthcare Public Relations, Bedminster, NJ
BRG Communications, Alexandria, VA

Tier One Partners, Boston, MA
BoardroomPR, Ft. Lauderdale, FL

Treble PR, Austin, TX

Red Thread PR, Philadelphia, PA

Alloy, Atlanta, GA

Bellmont Partners, Minneapolis, MN
Beehive Strategic Communication, St. Paul, MN
Slide Nine Agency, Columbus, OH

Karbo Communications, San Francisco, CA
Ehrhardt Group, The, New Orleans, LA

SPM Communications, Dallas, TX

The TASC Group, New York, NY

Gatesman, Pittsburgh, PA

Perry Communications Group, Inc., Sacramento, CA
Hewes Communications, New York, NY
Ripp Media/Public Relations, Inc., New York, NY
Stanton Communications, Washington, DC
AKkrete, Evanston, IL

Victorious PR, Las Vegas, NV

Virgo PR, New York, NY

Rally Point Public Relations, New York, NY
Lavidge, Phoenix, AZ

Landis Communications, San Francisco, CA

PSC (Princeton Strategic Communications), Trenton, NJ

Marketing Maven Public Relations, Camarillo, CA
Firecracker PR, Brea, CA

O’Malley Hansen Communications, Chicago, IL
BizCom Associates, Plano, TX

Milk & Honey PR, New York, NY

AMP3 Public Relations, New York, NY

Rosica Communications, Fair Lawn, NJ

Violet PR, Montclair, NJ

Lowe Group, Wauwatosa, W1

Hemsworth Communications, Fort Lauderdale, FL
Butler Associates, LLC, New York, NY
Buttonwood Communications Group, New York, NY
CommCentric Solutions, Inc., Tampa, Fl
Buchanan Public Relations, Bryn Mawr, PA
Pineapple Public Relations, Chamblee, GA

Judge Public Relations, Tampa, FL

Hoyt Organization Inc., The, Torrance, CA
WordWrite Communications LLC, Pittsburgh, PA
Bianchi Public Relations, Troy, MI

Stuntman PR, New York, NY

Superior PR, Chicago, IL

Feintuch Communications, New York, NY

Lawlor Media Group, New York, NY

Pugh & Tiller PR, LLC, Annapolis, MD

Wordhampton Public Relations, Inc., East Hampton, NY

Press Record Communications, New York, NY
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2022 Net Fees

$6,215,314
5,908,956
5,851,973
5,752,399
5,750,365
5,680,586
5,536,338
5,483,520
5,443,000
5,305,038
4,861,977
4,800,000
4,792,596
4,575,450
4,560,667
4,500,000
4,365,000
4,315,911
4,200,000
4,126,000
3,827,609
3,824,623
3,722,106
3,708,055
3,665,811
3,600,000
3,586,231
3,516,958
3,467,326
3,404,528
3,343,251
3,264,357
3,155,705
3,142,543
3,035,741
3,003,153
2,910,482
2,674,124
2,640,744
2,600,000
2,560,426
2,387,986
2,274,229
2,200,000
2,132,124
2,070,705
1,993,000
1,933,703
1,907,592
1,898,000
1,773,516
1,752,668
1,738,922
1,703,813
1,670,000
1,651,925
1,611,227
1,607,528
1,496,931
1,484,579
1,416,120
1,405,061
1,382,009
1,347,264
1,200,000
1,139,925
1,107,347
1,092,137
1,049,731
1,000,894
643,582
600,741
582,194
574,804

FT Employees
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% Change from 2021

47.1

26
50.5

0.4
28.6
28.4
50.1
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