Az
N
EnergyTrust
of Oregon
Request for Qualifications
Public Relations Services
Request for Qualifications released: June 13, 2011
Responses due: July 1, 2011
Contract period: August 1, 2011 — July 31, 2012

1. Introduction

Energy Trust of Oregon, Inc. (Energy Trust), an Oregon nonprofit corporation,
is issuing a Request for Qualifications (RFQ) for a contractor or firm to
provide public relations and media support for our residential programs. The
successful contractor will provide public relations services designed to:

programs, offerings and services
e increase customer awareness of Energy Trus idential
programs, offerings and services
e increase customer participation in En residential
programs, offerings and services.
It is Energy Trust’s intention to solicit proposals frog aide range of multiple
respondents. Energy Trust will examine all posg carefully.

2. Background

About Energy Trust

Energy Trust is an independent noRprofi anization dedicated to helping
Oregonians benefit from savi andYgenerating renewable energy.
The organization’s services @entives and energy solutions have
helped participating customers rtland General Electric, Pacific Power,
NW Natural and Casc ral Gas save nearly $800 million on energy

bills. Our work helps k y costs as low as possible and builds a
sustainable eper To {€arn more about Energy Trust please visit

r Strategic Plan
-year Strategic Plan, 2010-2014, outlines the following

1. Accelerate energy-efficiency and renewable energy investments, at a
pace consistent with available funding.

2. Provide excellent customer service to all Energy Trust participants, with
a level of effort that reflects funding.

3. Encourage innovative technologies and practices.

4. Assure that two-year budgets and action plans are balanced and
equitable.

5. Support development of clean energy businesses.

6. Communicate the value of energy savings and renewable energy
generation.


http://energytrust.org/about�

7. Maintain an efficient, effective and transparent organization that
responsibly invests ratepayer funds.

About Energy Trust target audiences:

e Residential customers (primarily single-family homeowners, also
renters and homebuyers)

e Business customers (includes multifamily property owners, small
business, large business and commercial developers)

e Industry and agricultural customers (includes small and large
industry, farms and wood products)

e Renewable energy customers (includes small wind, hydro and
biomass; note that residential and business solar custo fit into the
residential and business categories above)

e Public sector customers (includes municipalities, sglioolS, etc.

These services focus on the residential customer seg

3. Scope of Work for Services Sought

Energy Trust’s five year strategic plan places a priQsitysn accelerating
energy-efficiency and renewable energy in tme&ts, at a pace consistent
with available funding. A second strateqgi goal seeks to communicate
the value of energy savings and renewe nergy generation. Energy Trust’s
Homes Group, working in collaborati e Communications and
Customer Service Group, seeks angxternal contractor with expertise in public
relations services that will sup, chievement of these strategic plan
objectives through heighte d for our residential offerings.
Experience delivering publicyelations services statewide in Oregon is

required, as well as a ord of earned media and resulting consumer
awareness and en

Specific services rovided by the contractor are summarized below.

blic Relations Needs

ide public relations services designed to:

e generate positive media coverage of Energy Trust residential
programs, offerings and services

e increase customer awareness of Energy Trust residential
programs, offerings and services

e increase customer participation in Energy Trust residential
programs, offerings and services

Meetings and correspondence with Energy Trust residential marketing
manager and other staff will be required as appropriate, along with
coordination with other Energy Trust contractors and affiliated utilities.
Additionally strategic planning, key message development, spokesperson



training, local travel and general coordination of public relations opportunities
would be included. While contractor will work directly with the residential
marketing manager in the Homes Group, contractor may also work with
Director and Sr. Manager of Communications and Customer Service in
delivering the services.

Task 1 — Update and Execute Existing Residential PR Plan for 2011
Meet with Energy Trust Residential Marketing Manager to review existing
public relations priorities; revise according to feedback. Execute plan for
remainder of 2011.

Task 2 -- Develop 2012 Residential PR Plan
Meet with Energy Trust Residential Marketing Manager to dete
relations needs and priorities.
e Develop a month-by-month plan for proactive reside lic
relations activities and present to Residential M % anager and

public

CCS Senior Manager. Revise and finalize a ) 10 feedback.

Task 3 - Proactive Residential Public Relations

e Based on the approved Residential lic Relations plan, execute
strategies and tactics to support the lan, w8rking with appropriate
residential program staff and re i arketing manager.

0 Develop press materials; ing press releases, fact sheets,

media kits and pitch fetter

0 Obtain program ackground and technical detail from
program staff
X

for Energy Trust review and approval
accordin blished protocols

aterials to appropriate media

tions including phone and email pitches,

erials. Attend interviews.
Prepare spokespeople for interviews, providing key messages,
sample questions and practice opportunities

Task 4 - Reactive Residential Public Relations
Following Energy Trust Media Protocol, field inquiries from media and work
with appropriate Energy Trust staff to provide information, research, and
interviews
e Prepare spokespeople for interviews, providing key messages, sample
guestions and practice opportunities
e Coordinate news stories with media and appropriate Energy Trust
staff, including schedule, location, props and background materials.
Attend interviews.




Task 5 - Prepare and Submit Monthly PR Report
e Prepare and submit monthly PR report outlining projects completed
and media placement report to Residential Marketing Manager and
CCS Administrative Assistant.

Task 6 - Social Media

Consult with Energy Trust Manager of Online and Interactive Strategy
regarding social media strategy and, when requested, provide
postings/content to further Energy Trust PR goals.

6. Submission Requirements and Additional Consideratio

RFQ. Proposals may be submitted via mail or email. A length of
five pages (does not include signature page or covegle ill be accepted
and double-sided responses are preferred. If the gropogaltwill be submitted
by mail, please provide three copies.

Denise Olsen L 4
Communications and Customer Servi

851 SW Sixth Ave., #1200
Portland, OR 97204

denise.olsen@energytrust.qr K
503.546.6862 fax

Q be submitted until June 27, 2011, via
swers will be posted at

bout/consultant-rfgs. Please submit questions to
gytrust.org: Residential Public Relations RFQ

Questions about the
email. All questions
http://energyt
denise.olse

6.1 Su equirements

Propos Il include information relating to the following categories and be
submitte Energy Trust in accordance with the schedule below. Please
note page length requirements and deadlines.

One page (outside five page limit)
e A cover letter describing your company’s background, proficiency and
approach to providing the required services and a summary of the
RFQ response.

In no more than five pages address each of the following elements:


mailto:denise.olsen@energytrust.org�
http://energytrust.org/About/consultant-rfqs�
mailto:denise.olsen@energytrust.org�

1. Contractor or Firm Background. Identify relevant past work for
current and previous clients, staff assigned to this contract, key clients

and other relevant facts.

2. Pricing proposal. Disclose all costs associated with your services.
Specifically include hourly costs for services described in this RFQ.
3. A description of your experience developing public relations plans

targeting residential consumers.

4. A description of your experience crafting effective media

messaging in response to media inquiries.

5. Description of your track record of generating positive media
placement in Oregon media outlets, detailing medium and outlet, in

terms of advertisement equivalent cost of placement and

measures of success.

6. Describe your knowledge, if any, of the residential en

and solar energy market.
7. Three (3) professional references including cg
name and title, contact phone and email and
8. Disclose any direct or indirect, actual or poté
with Energy Trust.

her

9. Include a signed and completed Repgesentattons and Signature
page, in the form attached to this REQ as Appendix A, certifying the
representations stated therein. idesfive page limit)

6.2 Schedule

The following table outlines theggF
Trust):

hed@le (subject to change by Energy

Scheduled Activity

Date

June 13, 2011

June 27, 2011

July 1, 2011

held)

Complete by July
8, 2011

Energy Trust selection team enters into contracting
with successful responder

Complete by July
15, 2011

Start of contract period

August 1, 2011

6.3 Selection Process
Contractor Selection Criteria

Proposal selection will be the sole responsibility of Energy Trust and will be

undertaken at the sole discretion of Energy Trust. Responses may be
eliminated from consideration at Energy Trust’s sole discretion for any
reason, but at a minimum, including but not limited to:


mailto:denise.olsen@energytrust.org�
http://energytrust.org/About/consultant-rfqs�

e The response is substantially incomplete or exceeds page limits

e The response does not address the objectives and requirements of this
RFQ

e Response is inconsistent with Energy Trust policies or requirements

e A conflict of interest exists

Responses will be evaluated by but not limited to the following criteria:

e Quality of Response - Clarity and completeness
e Specifications - Demonstrated ability to meet detailed specifications
e Price Proposal - Competitiveness, clarity, and simplicity

Energy Trust also reserves the right to change the criteria @Se evaluate
responses.

Status of Response
Responding companies may inquire about the st@heir response via
ly;

email (denise.olsen@energytrust.org). Specifical may inquire about
the receipt and condition of proposal mateurals am;reoeive an update as to
whether their proposals are still under cggsideration. All responding
companies will receive notification whg @ ctor has been selected.

7. RFQ Governing Provisions K

Energy Trust Rights Res

Energy Trust reserves the r
proposals in whole or i
in a proposal, and
interests. In additi

s sole discretion, to reject any or all
waive any minor irregularities or informalities
ny agreement deemed to be in its best
r enumerated reserved rights and/or options

e Negotiate with respondents to amend any proposal.

e Select and negotiate and/or enter into agreements with respondents
who are most responsive to the RFQ and whose proposals best satisfy
the interests of Energy Trust and not necessarily on the basis of price
alone or any other single factor.

e Issue additional subsequent solicitations for proposals, including
withdrawing this RFQ at any time and/or issuing a new RFQ that would
supersede and replace this one.

e Vary any timetable or schedule, add or change any provisions
discussed herein.


mailto:denise.olsen@energytrust.org�

e Conduct any briefing session or further RFQ process on any terms and
conditions.

e Suspend or modify the RFQ process at any time.

e Enter into relationships with more than one respondent.

Confidentiality

Except as required under law or for regulatory purposes Energy Trust will
maintain confidentiality of all proprietary and confidential information marked
as such.

No Commitment /Resulting Contract

This RFQ does not constitute an offer by Energy Trust, nor d
Energy Trust to enter into a contract or similar undertaking candidate

or any organization associated with the candidate. Energ erves the
right to enter into relationships with more than one ca ergy Trust
also reserves the right to suspend or modify the R S or to issue a
new RFQ for call center services that would supefsed d replace this one.

No binding obligation shall be created unless Ene st or its
representative and the concerned parties cute a binding agreement.
Final selection implies that Energy Trust.a e s€elect respondent expect to
reach a contractual agreement which ine the roles and

responsibilities of all parties. No awgkd 2 considered a commitment until
a written contract has been execute@ by Egergy Trust with the selected

respondent(s). The contract t@
No Reassignment

All proposals shall sta the event of an award from Energy Trust, the
resulting contract(s bligations shall not be sold or reassigned without
the written pegmissi nergy Trust.

Conflict of | t Disclosure

Respon disclose in their proposal all direct or indirect actual or
potenti icts of interest it or any of their personnel may have with Energy
Trust. A t or indirect conflict" is defined as any situation in which an

individual has or may be reasonably construed to have a direct or indirect
personal or financial interest in any business affairs of Energy Trust, whether
because of a proposed contract or transaction to which Energy Trust may be
a party or may be interested or is under consideration, or whether such
conflict is purely conceptual, because of similarity of business interests or
affairs.

Validity and Deadlines

All proposals shall specify the date through which the proposal is valid. At a
minimum, proposals shall be valid through June 30, 2011.



Waiver of Claims and Proposal Costs

The candidate waives any right it may have to bring any claim, whether in
damages or equity, against Energy Trust, its Board, agents, employees or
contractors, with respect to any matter arising out of any process associated
with this RFQ. This RFQ does not obligate Energy Trust to pay any costs
incurred by any respondent in the preparation or submission of a proposal.
Once submitted, proposals will not be returned to respondents.

RFQ Clarification/Interpretation

Any clarification or interpretation of the RFQ documents shall be issued in

writing by Energy Trust. Oral instructions or information concerning the RFQ
given out by Energy Trust employees or agents to prospective rggspondents
shall not bind Energy Trust.

Additional Information
Energy Trust may request additional information prior s ection.

& .
o



APPENDIX A
REPRESENTATIONS AND SIGNATURE PAGE

I, the undersigned declare that;

1. | am an authorized agent of the respondent and have authority to
submit this request on behalf of the respondent.

2. The information provided in this proposal is true and correct to the best
of my knowledge.

3. | have read this Request for Qualifications in its entirety and agree
unconditionally to all of its conditions and requirements.

4. The respondent has not directly or indirectly induced or solicited any
other respondent to submit a false or sham proposal.

5. The respondent has not solicited or induced any othergaersofgfirm or
corporation to refrain from proposing.

6. The respondent has not sought by collusion to obiai itself any
advantage over any other respondent or Energ

7. The respondent’s proposal is genuine; not interest of, or
on behalf of, any undisclosed person, firm @r corgoration; and is not
submitted in conformity with an agreement
association, organization or corporagion.

8. lunderstand and accept that the
proposal is within the sole discgét

no legal commitment until all@ugydilig
properly authorized contractfaas beg

s of any group,

al o?rejection of respondent's
ergy Trust and that there is
2nce has been performed and a
duly and properly executed.

9. | authorize the represe s@f Energy Trust to investigate the
business history of t ondents, its affiliates, and all associated
partners, principals a agement and authorize the release of all

said informatio
10.1 agree that lgwi

portWimmediately in writing to Energy Trust any
matton contained herein at any time while
posal is under consideration.

The infokm ntained in this proposal and any part thereof,

' exhibits, schedules and other documents and instruments
o be delivered to Energy Trust, is true, accurate and
complete. This proposal includes all information necessary to ensure
that the statements therein do not in whole or in part mislead Energy
Trust as to any material fact.

Date:

Respondent Firm Name:
Authorized Signature:
Printed Name:

Title:
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