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1 login per user. To register multiple people from your organization, please contact edu@skift.com

THE MAKINGS OF THE MODERN TRAVEL PR PRO

This SkiftEDU course is a self-paced workshop, designed so that you can complete it in an intense series of days
or experience it over multiple weeks, depending on your goals. It consists of 8 parts, jam-packed with mate-
rial for you to consume, including lessons, video interviews with industry experts, and challenges. In addi-
tion to materials that you will learn from, there are prompts to get you to put what you've learned into action.
You'll gain fundamental PR skills, stay competitive within the industry, and impress your boss to boot!




Each session includes tools and tactics to help you build out your breakout travel PR campaign.
Below is a sample lesson.
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Video Interviews with PR professionals

Each session includes in-depth video presentations from the most sought after
PR professionals in the field.
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Challenges

Our challenges are meant to prompt you and your team to apply the new

strategies you've learned to your work.

CHALLENGE
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Follow the instructions for this challenge:

1. Choose a real (or fictional) client
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3. Use your research to come up with one or more insights that will guide your campaign ideas. Write out these insights and disc

ceholders to gather their feedback.

Good luck getting started!




Our quizzes will help you define and retain the most important info from each session.

How would you describe an influencer?

Choose ALL answers that apply

A social followers.

A socially well-connected tastemaker whose opinions carry weight with their audience.

A brand representative who can deliver an audience to your campaign.




Resources

Need more examples? Our resources page at the end of each session provides
all you need to know and more.
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FOR ANY ADDITIONAL QUESTIONS OR TO
REGISTER A GROUP PLEASE EMAIL US AT
EDU@SKIFT.COM

THANK YOU!



